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Looking  to  grow  a  national 
brand,  Publisher  Tom  Curley 
banks  on  quality  journalism 
—  and  a  bigger  TV  presence 


President  and  Publisher 
Curley  standing  in  front  of 
new  Gannett  headquarters 
in  McLean,  Va. 
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CNHI,  TOO.  ISALIVE  AND  WELL 

1  FOUND  Mark  Fitzgerald’s  article 
on  “The  new  chain  gang”  [March  18, 
p.  10]  ver>'  interesting  reading  —  and 
interesting  for  who  was  not  included. 

I  have  heard  and  read  a  great  deal  about 
Community  Newspaper  Holdings  Inc., 
based  in  Birmingham,  Ala.,  and  financed  by 
the  Retirement  Systems  of  Alabama.  I  was 
surprised  it  was  not  included  as  one  of  the 
“success”  stories.  Is  this  organization  not 
doing  as  well  as  the  four  —  Liberty  Group 
Publishing,  Crescent  Publishing  LLC, 
American  Consolidated  Media,  and 
Lionheart  New'spapers  LLC  —  featured  in 
the  article?  Its  Web  site  says  it  owns  more 
than  200  newspapers.  I  guess  my  question 
is:  If  it  is  that  strong,  then  why  would  it  not 
be  included  as  well? 

DAVID  POYNOR 

MEMBER  COMMUNICATIONS  MANAGER 
Arizona  Newspapers  Association 
Phoenix 


I’M  so  HAPPY  TO  FINALLY  READ  ABOUT  A 

public  protest  of  the  many  secretive 
and  alarming  jxilicies  that  the  Bush 
administration  has  put  in  place  since  taking 
office  [“Journalists  believe  feds  jamming 
the  free  press,”  March  18,  p.  3]. 

I  suspect  that  large  numbers  of 
Americans  are  fed  up  with  the  24/7  White 
House  propaganda  we’re  being  fed  by  the 
corporately  owned  media.  I  know  I  am! 

I  hope  the  federal  lawsuits  are  successful 
and,  somehow,  will  force  our  mainstream 
media  to  actually  do  their  jobs,  which  at 
one  time  meant  unearthing  and  disclosing 
the  news.  Now,  all  they  do  is  give  us 


recycled  coverage  of  press  briefings  by 
Ari  Fleisher,  Donald  Rumsfeld,  and  other 
public-relations  specialists. 

SUSAN  SANCHEZ 
Boynton  Beach,  Fla. 

ONTHEAMEOICANCOOPOCOACY 

I  READ  YOUR  PIECE  ON  TERRORISM’S 

threat  to  the  free  press  [“Journalists 
believe  feds  jamming  the  free  press”]. 

I  had  to  laugh.  The  biggest  assault  on  our 
“Free  Press”  is  coming  from  U.S.  corporate 
suites.  As  giant  corporations  buy  up  more 
and  more  of  our  dwindling  free  press,  the 
American  public  is  more  and  more  the  vic¬ 
tim  of  “All  the  Corporate  News  We  Decide 
You  Should  Get  in  Order  to  Enrich  Our¬ 
selves  at  Your  Expense.”  The  biggest  news 
terrorists  are  our  Corporate  Tyrants  and 
their  minions  in  the  Bush  administration. 

JOHN  MOODY 
Studio  City,  Calif. 

DOST  DAMAGE  ASSESSMENT 

Your  article  about  how  strongly 
newspaper  hiring  will  recover  raises 
the  issue  of  how  critical  each  hire 
has  become  [“The  jobs  are  gone  for  good,” 
March  4,  p.  10]. 

One  question:  How  smartly  will  we  be 
able  to  fill  our  openings  if  we  have  disman¬ 
tled  our  recruiting  apparatus  during  what 
most  analysts  are  calling  a  “mild  recession”? 
It  will  take  years  to  re-establish  pipelines 
that  were  broken  in  just  a  few  months.  The 
hires  we  make  while  we  rebuild  those 
pipelines  will  be  convenient,  not  strategic. 

JOE  GRIMM 

RECRUITING  AND  DEVELOPMENT  EDITOR 
Detroit  Free  Press 


FEATURE 

‘USA  TODAY’IN  MULTIMEDIA 

Twenty  years  after  its  christening, 
Gannett  Co.  Inc.’s  flagship  newspaper 
continues  its  adventures  in  brand¬ 
building  by  steering  a  unique  course 
—  not  only  in  print  but  also  on  TV 
and  on  the  Web . 12 
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The  numbers  game  For 
newspaper  advertising  directors 
around  the  country,  it’s  more  fun  to 
play  these  days,  as  papers  find  the 
revenue  figures  bettered  significantly 
from  January  to  February  —  and  look 
relatively  solid  for  Qj . 5 

Clerical  work  Pressing 
the  Roman  Catholic  Church  over 
questions  about  sexual  abuse  by 
priests,  newspapers  are  getting 
answers  as  never  before:  The  latest 
expose  ran  in  The  Miami  Herald 
and  The  Harford  (Conn.)  Courant  .  .6 
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to  the  lingering  effects  of  the  recession, 
the  daily-newspaper  industiy^’s  leading 
trade  association  plans  to  cut  its  head 
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offered  to  staff  members  with  more 
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- 50  YEARS  AGO  - - 

I  NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 

I  MARCH  22, 1952:  York  State  primary  election  will  be  newspapers  across  the  country 

Publishers  attending  the  conducted.  Public  bars  will  be  were  outlined  March  19  by 

American  Newspaper  Publishers  closed  from  3  to  10  p.m.  William  Randolph  Hearst  Jr.  in 

Association  convention  are  going  a  speech  before  the  Chicago 

to  be  plagued  by  a  seven-hour  Modernization  and  expansion  Federated  Advertising  Club  in 

I  “dry”  spell  April  22,  when  the  New  projects  for  the  16  Hearst  its  hometown. 
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||1  ad  revenue  forecasts 
revised,  in  sunnier  way 


MESAIIBUNE' 


Newspapers  record  a  nse  in  spending 
from  January  to  February,  but  it’s  too 
early  to  break  out  the  picnic  baskets 


BY  LUCIA  MOSES 


Newspapers  are  notching  better-than- 
expected  revenue  results,  generating  more 
flickers  of  hope  that  an  advertising  recoverv’ 
may  be  close  at  hand.  Still,  doubts  remain  about  the 
pace  and  strength  of  such  a  recover.’  for  newspapers. 
For  now,  Februaiy  numbers  were  encouraging 

enough  to  lead  to  upward  re\T-  _  ^ 

sions  in  first-quarter  earn-  -•  =5^  libit- 111 

ings  estimates  for  several 

companies.  Merrill  Lvnch  1=1-1  Els;. -iTilfUl! 
analyst  Lauren  Rich  Fine, 
who  had  forecast  a  7% 
year-over-year  decline 
in  newspaper  ad  rev 
enue  in  Februaiy, 
now  believes  the 
slippage  was  closer 
to  5%  to  6%. 

A  top  performer 
has  been  the  Mc- 
Clatchy  Co.,  which 
reported  that  rev¬ 
enue  in  Februaiy-  declined  only  1.5%  after  an  8.3% 
drop  in  Januaiy.  One  of  its  strongest  properties. 
The  Sacramento  Bee,  is  starting  to  fill  long-open 
sales  positions  after  two  consecutive  months  of 
revenue  increases,  said  Steve  Bernard,  the  Bee's  vice 
president  of  sales  and  marketing.  He  credited  the 
boosts  to  a  sales  reorganization  £is  well  as  the 
market's  growth. 

www.editorandpublisher.corn 


Gannett  Co.  Inc.  also  experienced  a  big  improve¬ 
ment  in  Februaiy  ,  as  newspaper  revenue  declined 
3%  after  an  8%  decline  in  Januaiy.  Looking  ahead, 
Gannett  said  last  week  that  its  acquisition  taste 
e.xtends  to  Internet  companies  —  it  considered  Hot- 
Jobs.com  before  Yahoo!  bought  it  recently  —  but 
that  it  hasn't  yet  found  any  that  are  cheap  enough. 

There’s  reason  to  be  cautious,  however.  The  Con¬ 
ference  Board  said  its  index  of  leading  U.S.  indicators 
was  flat  in  Februaiy  after  four  months  of  gains,  sig¬ 
naling  that  the  path  to  recoveiy  may  be  bumpy. 

The  help-wanted  ad  categoiy  continues  to  drag 
down  newspapers.  Retail  pains  include  store  clos- 
.  ings  by  Kmart  and 

n?  Albertson’s  super- 

markets  as  well 
i.  ^  anticipated  ad- 

'birr-S.  -ii  spending  cuts  by 

Kroger  and  Winn 
Dixie  supermarkets. 
Ernie  Pricco,  x-ice 
president  of  news¬ 
papers  for  Publicitas 
North  America,  said 
that  while  he  doesn’t 
e.xpect  more  than  a 
small  increase  in 
newspaper  spending 
this  year  'oy  national 
advertisers,  "a  lot  are  waiting  until  the  last  minute  to 
make  decisions  —  and  that  benefits  newspapers." 

Still  feeling  the  effects  of  the  slowdown,  the 
Tribune  Co.  reported  that  its  first-quarter  earnings 
will  be  hit  by  a  pretax  charge  of  roughly  S270  million 
to  write  down  the  value  of  assets,  including  “news¬ 
paper  mastheads  [and]  TV’  network  affiliation  agree¬ 
ments.”  and  a  separate  charge  of  roughly  820  million 


The  East  Valley 
Tribune  in  Mesa, 
Ariz.,  on  Thursday 
became  the  latest 
newspaper  to  place 
a  comparable  version 
of  its  entire  print 
edition  online. 

The  Freedom 
Communications 
Inc.  paper  is  the  first 
U.S.  customer  to  use 
Denver-based  Olive 
Software  Inc.’s 
ActivePaper  Daily 
product. 

The  87,945-daily- 
circulation  Tribune 
soft-launched  the 
electronic  edition  last 
month.  It  has  about 
4,000  users  so  far. 

The  paper  plans  to 
charge  a  subscription 
fee  for  the  Web-based 
edition,  but  there’s  a 
free  trial  period  now 
for  visitors  who  regis¬ 
ter  on  the  Tribune's 
Web  site  {http://www 
.aztrib.com).  The 
paper  also  will  upsell 
display  advertisers 
into  its  Retail  Ads 
Online  section. 

The  Tribune,  serving 
suburban  Phoenix,  is 
promoting  the  new 
product  with  print, 
radio,  TV,  rack-card. 
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"What  I  hear  from  people  in  the  industty  is,  they’re 
seeing  the  light  at  the  end  of  the  proverbial  tunnel, 
and  they're  seeing  ad  revenue  starting  to  turn 
around,”  said  John  F.  Sturm,  Newspaper  Association 
of  America  CEO  and  president.  "I  personally  think  it’s 
going  to  be  a  slow,  but  hopefully  steady,  recovery.”  11 


to  $30  million  related  to  further  newspaper  staff  cuts. 

All  in  all,  though,  this  year  is  starting  out  much 
better  than  the  last  one,  w'hen  newspaper  ad  revenue 
declined  4.3%  in  the  first  quarter.  The  Barry  Group’s 
Miles  E.  Groves  has  predicted  newspaper  ad  spend¬ 
ing  would  dip  2%  in  the  current  quarter. 


e-mail,  and  direct-mail 
advertisements. 

Freedom’s  North 
Florida  Community 
Group  of  papers  will 
roll  out  the  Olive 
software  next  month. 

-  CARL  SULLIVAN 


Papers  uncover  more  abuse  cases 


In  his  current 
best  seller,  Bias, 
Bernard  Goldberg  is 
the  latest  critic  to 
charge  that  the  media 
repeatedly  identifies 
politicians  and  writers 
as  “conservative” 
while  failing  to 
properly  label  their 
liberal  counterparts. 
Such  critics  usually 
make  the  charge 
without  backing  it  up 
with  hard  facts. 

Geoffrey  Nunberg,  a 
commentator  on  the 
popular  National  Pub¬ 
lic  Radio  show.  Fresh 
Air,  actually  took  the 
trouble  to  find  out  if  it 
was  really  true.  Using 
a  major  online  data¬ 
base  he  searched  for 
articles  about  10  well- 
known  politicos  in  30 
major  newspapers, 
and  came  back  with 
100,000  references. 
He  confirmed  the 
charge  that  there  is  a 
disparity  in  labeling  — 
but  in  the  opposite  di¬ 
rection  of  what  is  of¬ 
ten  charged.  Liberal 
lawmakers  had  a  30% 
greater  likelihood  of 
getting  tagged  with  a 
partisan  label  as  did 
the  conservatives, 
Nunberg  revealed  on 
the  show  last  week. 
This  even  held  true  at 
three  of  the  more  “lib¬ 
eral”  newspapers  — 
The  New  York  Times, 
The  Washington  Post, 


of  several  cases  settled 
last  year,  detailed  the 
Diocese  of  Bridgeport’s 
reassigning  of  priests 
accused  of  sexual 
misconduct.  The  stories 
raised  national  attention 
because  Cardinal 
Edward  Egan,  now 
archbishop  of  New' York, 
oversaw'  the  Bridgeport 
diocese  at  the  time. 

Courant  editors 
obtained  the  sealed 
court  records  through 
unnamed  sources.  Some 
e.xperts  in  media  law'  say 
it  might  pose  a  problem 
for  the  paper.  "They 
could  be  held  in 
contempt  of  court 
depending  on  how'  they 
got  the  records,” 
Kenneth  L.  Cunniff,  an 
adjunct  professor  at  the 
John  Marshall  Law' 
School  in  Chicago  w'ho 


has  represented 
plaintiffs  in  cases  against 
the  Chicago  Sun-Times 
and  Chicago  Tribune, 
told  Ei^P. 

Several  media  attor¬ 
neys  speculated  that  the 
court  could  demand  the 
Courant  reveal  its  source 
for  the  sealed  items. 

Stephanie  Abrutyn, 
in-house  counsel  for  the 
Courant  and  several 
other  Tribune  Co. 
papers,  told  E^P  that 
w  hile  Connecticut  has 
no  shield  law,  the  state 
does  recognize  a  com¬ 
mon-law  shield  privilege 
that  w  ould  likely  protect 
the  newspaper  from 
revealing  sources.  II 


to  the  religion  beat. 

Tom  Roberts,  editor 
of  the  weekly  National 
Catholic  Reporter,  w'hich 
has  documented  priest 
abuse  cases  for  nearly  20 
years,  said,  ‘The  real 
difference  in  coverage 
now'  is  that  documents 
are  being  released,  and 
papers  are  using  court 
records  to  show'  the 
language  of  the  church 
culture.”  The  Hartford 
(Conn.)  Courant,  in  fact, 
may  be  on  the  hot  seat 
for  obtaining  sealed 
court  records. 

The  Boston  Globe 
started  the  avalanche  of 
coverage  in  January', 
publishing  details  about 
local  cases  from  court 
files.  This  prompted  at 
least  a  dozen  other 
new'spapers  to  uncover 
molestation  accusations 
(and  evidence  of  cover- 
ups)  in  their  back 
yards.  Last  week, 
there  were  two  major 
e.xposes.  A  story'  in 
Wednesday’s  Miami 
Herald  revealed  previ¬ 
ously  unreported  settle¬ 
ments  in  the  late  1990s 
by  the  Archdiocese  of 
Miami  with  five  victims 
W'ho  accused  priests  in 
several  parishes  of 
sexual  misconduct. 

Three  days  earlier,  a 
story  package  in  The 
Hartford  Courant, 
drawing  on  information 
from  sealed  documents 


BY  JOE  STRUPP 

WHILE  REVE- 

lations  about 
sexual  abuse 
involving  Roman  Cath¬ 
olic  priests  continue  to 
unfold  —  largely  driven 
by  local  newspaper 
probes  —  it’s  becoming 
clear  that  this  story'  will 
not  die  any  time  soon. 
And  eventually  it  may 
rival  Enron  as  an  epic 
business  story,  as  the 
church  faces  billions  of 
dollars  of  payouts  in 
legal  settlements. 

“I  would  have  a  team 
of  four  or  five  reporters 
on  this,”  said  George 
Harmon,  associate 
professor  at  the  Medill 
School  of  Journalism  at 
Northwestern  Universi¬ 
ty.  “It  may  play  out  as 
the  biggest  crisis  in  the 
United  States  for  the 
Catholic  Church.” 

Articles  examining  the 
effect  of  the  scandal  on 
church  fund-raising, 
insurance,  tax  status, 
schools,  social  programs, 
and  recruitment  of  new' 
priests  are  certain.  Many 
papers  are  already 
scrutinizing  the  church’s 
rules  prohibiting  its  cler¬ 
gy  to  marry,  or  demand¬ 
ing  that  church  leaders 
report  any  accusations  to 
local  law'  enforcement. 

Editors  at  several 
papers,  such  as  The 
Miami  Herald,  have 
assigned  more  people 
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No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


and  the  Los  Angeles 
Times.  And  Warren 
Beatty,  he  found  in 
another  search,  gets 
the  liberal  label  twice 
as  often  as  Arnold 
Schwarzenegger  gets 
called  a  conservative. 

-  GREG  MITCHELL 

ASNE;  DON'T 
MKUS... 

The  Central 
Intelligence 
Agency  was  urged  by 
the  American  Society 
of  Newspaper  Editors 
(ASNE)  Thursday  to 
reform  its  policy 
regarding  the  use  of 
journalistic  cover  for 
CIA  agents. 

In  a  letter  sent  to 
CIA  Director  George  J. 
Tenet,  ASNE  President 
Tim  J.  McGuire  and 
ASNE  International 
Committee  Chair  Tony 
W.  Pederson  request¬ 
ed  that  the  agency 
“declare  unequivocally 
as  policy  that  it  will 
not  use  journalist 
covers  for  its  agents.” 

McGuire,  editor  of 
the  Minneapolis  Star 
Tribune,  and  Peder¬ 
son,  executive  editor 
of  the  Houston 
Chronicle,  wrote  that 
the  request  for  reform 
was  prompted  by  the 
recent  kidnapping  and 
killing  of  Daniel  Pearl, 
a  reporter  for  The  Wall 
Street  Journal. 

A  CIA  representative 
declined  to  comment 
on  the  letter,  but  said 
the  agency’s  policy  is 
not  to  use  journalistic 
cover  except  in  very 
rare  circumstances  in 
which  the  information 
or  access  is  of  tremen¬ 
dous  importance,  such 
as  a  hostage-taking. 

-  JOE  STRUPP 
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CALENDAR 


APRIL 

ninn  api  Photo- 
L  I  LU  journalism 
Seminar,  American 
Press  Institute, 
National  Press  Photog¬ 
raphers  Association, 
Reston,  Va. 


2/-30 


Z6-1 


New  Orleans  River¬ 
side,  New  Orleans 


ze-1 


ONO  Annual 
Meeting, 
Organization  of  New  s 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 


SABEW 
Annual 
Convention.  Society  of 
American  Business 
Editors  and  Writers, 
Pointe  Hilton  Tapatio 
Cliffs  Resort.  Phoenix 

nn  WPFC  Biennial 
LU  Meeting,  World 
Press  Freedom 
Committee,  Hilton 
New’  Orleans  Riverside, 
New  Orleans 


ZB-1 


SCMA  Sales 
Conference, 
Southern  Circulation 
Managers  Association, 
Renaissance  Vhnoy 
Resort  and  Golf  Club, 
St.  Petersburg,  Fla. 

on  AP  Annual 
LU  Meeting  and 
Luncheon,  The 
Associated  Press, 
Hilton  New'  Orleans 
Riverside,  New 
Orleans 


NAA  Annual 
Convention, 

Newspaper  Association 
of  America,  Hilton 


MAY 

72nd  Annual 
INMA  World 


1-3 


Congress  of  News¬ 
paper  Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 


3-1Z 


IPI  World 
Congress 
and  51st  General 
As.sembly,  Inter¬ 
national  Press 
Institute,  Grand 
Hotel  Union, 
Ljubljana,  Slovenia 
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I  Conference, 
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County  Convention 
Center,  Orlando,  Fla. 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar(S  editorand 
publisher.eom  or fajc  at 
(646)  6.54-.5370. 


Repercussions  of  the  recession 

NAA  Offers  buyouts  to  cut  costs 


Staff  to  be  sliced  about  10%  to  12% 


BY  LUCIA  MOSES 

WHEN  THE 
newspaper 
industry 

hurts,  its  trade  associa¬ 
tions  feel  the  pain,  too. 
That’s  the  case  at  the 
New  spaper  Association 
of  America  (NAA), 
which  last  w'eek  offered 
voluntary  buyouts  in 
an  effort  to  trim  its 
full-time  head  count  by 
10%  to  12%  —  about  15 
to  20  positions  —  to 
offset  revenue  declines. 

The  buyout  offers 
went  to  38  eligible 
employees,  full-timers 


w'ith  more  than  10  years 
of  service.  They  have 
until  May  3  to  accept. 
The  NAA  and  the  NAA 
Foundation  have  165 
full-time  employees, 
down  from  185  in  1995. 

“What  has  been  diffi¬ 
cult  for  us,  as  at  a  lot  of 
trade  associations,  has 
been  nondues  revenue, 
which  has  fallen  off 
considerably  over  the 
past  couple  of  years,” 
said  NAA  CEO  and 
President  John  F. 
Sturm.  ‘To  maintain 
fiscal  discipline  in  this 
downturn,  it  was  neces¬ 


sary’  to  take  a  look  at  our 
labor  costs. ...  If  I  felt  w'e 
were  going  to  finish  in 
the  black ...  without 
offering  this  kind  of  pro¬ 
gram,  I  w'ouldn’t  do  it.” 

Like  the  NAA,  the 
National  Newspaper 
Association  also  has 
been  squeezed  by  extra¬ 
ordinary  budgetary- 
pressures  recently:  Cost¬ 
cutting  was  a  prime 
motive  for  this  year’s 
move  of  the  NNA  head¬ 
quarters  to  Columbia, 
Mo.,  from  Arlington,  Va. 

Sturm  w’ouldn’t  dis¬ 
close  the  NAA’s  annual 
revenue,  but  said  about 
two-thirds  come  from 
dues  paid  by  its  roughly 


2,000  members.  The 
other  third  comes  from 
such  sources  as  print 
advertising  sales, 
conference  registration 
fees,  and  conference 
booth  and  sponsorship 
sales,  w'hich  have  been 
sluggish. 

Sturm  said  the  NAA 
has  trimmed  nonlabor 
costs  over  the  last  couple 
of  years  before  resorting 
to  a  buyout,  in  areas 
ranging  from  travel  to  its 
2001  annual  report.  Last 
year,  the  NAA  board 
froze  2002  dues  rates, 
which  vary'  by  circulation 
size,  in  recognition  of  the 
economic  recession’s 
impact  on  members.  11 
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CALIFORNIA 
Michael  Parks  to  director  of  the  Annenberg 
School  of  Journalism  at  the  University  of 
Southern  California  in  Los  Angeles. 

Parks,  former  editor  of  the  Los  Angeles 
Times,  succeeds  Loren  Ghiglione,  now  dean 
of  the  Medill  School  of  Journalism  at 
Northwestern  University  in  Evanston,  Ill. 


S.J.  Cahn  to  managing  editor  of  the  Daily 
Pilot  in  Costa  Mesa  from  senior  city  editor. 


GEORGIA 

Steve  K.  Stone  to  the  newly  created  position 
of  vice  president  and  chief  financial  officer 
for  newspapers  and  shared  services  at  the 
Morris  Communications  Corp.  in  Augusta 
from  Miami-based  assistant  vice  president 
for  shared  services  for  Knight  Ridder. 


Robert  Naddra  to  managing  editor  of 
The  Daily  Tribune  News  in  Cartersville 
from  associate  managing  editor.  Naddra 
succeeds  Jay  Honeycutt. 


MASSACHUSETTS 
Gregory  L.  Thornton  to  senior  vice  president 
of  employee  relations  and  operations  at 
The  Boston  Globe  from  vice  president  for 
employee  relations. 


MISSOURI 

Edward  Wendover  to  general  manager  of 
the  Columbia  Missourian  from  adjunct 
journalism  instructor  at  Michigan  State 
University  in  East  Lansing.  Wendover 
succeeds  Patti  Hoddinott,  who  retired. 


PENNSYLVANIA 
Tom  Hinde  to  circulation  manager  of  the 
Times  Leader  in  Wilkes-Barre  from 
circulation  operations  manager  at  the 
Centre  Daily  Times  in  State  College. 


TEXAS 

Gene  Deason  to  managing  editor  of  the 
Stephenville  Empire-Tribune  from 
publisher  of  Alice  Echo-News.  Deason 
succeeds  Maria  Weaver. 
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CANADA 

J.  Robert  S.  Prichard 

Robert  Prichard,  53,  has  been  named  CEO 
and  president  of  the  Torstar  Corp.,  effective 
May  1.  Currently  chief  operating  officer  of  the 
Toronto-based  company  and  president  of  its 
Torstar  Media  Group,  he  will  succeed  David 
A.  Galloway,  who  is  retiring.  Prichard  joined 
Torstar,  which  publishes  The  Toronto  Star 
(weekday  circulation  460,473),  in  July,  after  spending  a  year  as  a 
visiting  professor  at  Harvard  Law  School.  He  served  as  president 
and  CEO  of  the  University  of  Toronto  from  1990  to  2000. 


BY  JAMIE  SANTO 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 


Ottaway  Newspapers,  Inc. 

has  sold 

Joplin  (MO)  Globe 

(32,295  daily  and  Sunday  circulation) 

Mankato  (MN)  Free  Press 

(24,254  daily  circulation) 

Sharon  (PA)  Herald 

(21,200  daily  and  Sunday  circulation) 

Ashland  (KY)  Daily  Independent 

(20,659  daily  and  Sunday  circulaton) 


Community  Newspaper  Holdings,  Inc. 

We  are  pleased  to  have  represented 
Ottaway  Newspapers,  Inc.,  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


VIRGINIA 

Dennis  A. 
Hartig 

to  editorial  page 
editor  of  The  Vir¬ 
ginian-Pilot  in 
Norfolk  from  managing  editor. 
Hartig  succeeds  Alan  Sorensen. 
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EDITORIALS 


Newspapers  can’t  seem  to  make  up  their  mind:  They  want  to  gain 
NIE  circulation  even  as  they  lose  kid-friendly  editorial  content 


As  THE  AD  RECESSION  HANGS  ON 
like  a  cold  that  won’t  go  away, 
no  newspaper  feature  content  is 
untouchable.  Long-endangered 
species  —  such  as  Sunday  magazines,  book 
reviews,  and  obscure  market  listings  —  are 
disappearing  at  an  accelerating  rate. 

Papers  that  so  expensively  launched  weekly 
technology  sections  during  the  dot-com 
bubble  are  disposing  of  them  as  if  they 
were  forgotten  Apple  lie  computers 
discovered  in  a  storage  closet.  The  funny 
pages  are  stripped  and  shrunk,  their  jolly 
personalities  reduced  to  a 
thin  laugh.  Bv  lliak 

Newspapers,  of  course,  , 

have  always  put  themselves  ClltS,  tni 
on  crash  diets  during  hard  tOSSi 

times.  The  problem  this  , 

time  around  is  that  the  ail  CFltll 

bottoming  out  of  the  tfPTl  prat 

economic  cycle  coincides  ® 

with  a  waning  industry  of  readi 

interest  in  reaching  child 
readers.  Newspapers  are  jettisoning 
kid-oriented  content  without  giving  much 
thought  to  whether  they  are  to,ssing  away 
an  entire  new  generation  of  readers. 

It’s  one  thing  to  drop  a  high-tech  section: 
Those  adult  readers  will  go  elsewhere  in 
the  paper.  It’s  quite  another  to  drop  the  fea¬ 
tures  and  stories  that  are  the  only  welcom¬ 
ing  places  kids  have  in  the  often-forbidding 
environment  of  their  parents’  newspaper. 

Even  some  of  the  best  papers  can  seem 
callous  in  their  cuts.  One  example:  After 
several  years  of  publishing  a  wonderful 
weekly  section  called  “KidNews,”  the 
Chicago  Tribune  at  the  end  of  the  school 
year  last  June  told  its  young  readers  the 
separate  section  was  going  on  a  summer 
vacation.  Well,  it’s  already  spring  break. 


By  making  these 
cuts,  they  may 
be  tossing  away 
an  entire  new 
generation 
of  readers. 


and  “KidNews”  remains  a  one-page  after¬ 
thought  run  behind  the  comics  on  Tues¬ 
days.  Does  the  Trib  think  kids  don’t  notice? 

The  irony  is  that  while  papers  are  strip¬ 
ping  kid  content,  they  also  are  pursuing 
Newspaper  In  Education  (NIE)  classroom 
sales  with  unprecedented  fervor  —  thanks 
to  new  circulation  rules  allowing  them  to 
count  as  top-line  paid  circulation  all 
those  heavily  discounted  copies  sponsors 
buy  for  schools.  To  be  sure,  this  NIE  push 
has  spurred  the  recent  growth  of  some 
children-oriented  syndicated  features,  most 
notably  “The  Mini  Page,” 
of  these  which  is  now  in  more  than 
500  U.S.  newspapers,  and 
y  may  “Kid  scoop,”  published  in 
Ig  away  papers. 

®  ^  Good  as  those  features 

2  new  are,  however,  they  cannot 

Q  compensate  for  the  deep 

cuts  in  children’s  content 
rs.  —  nor  the  apathy,  if  not 

antipathy,  toward  kids 
shown  by  too  many  papers.  “Many 
i  newspaper  editors  and  publishers  have 
!  abdicated  children’s  interest  stuff  to  TV,” 
former  Gannett  Co.  Inc.  Chairman  Al 
I  Neuharth  observed  in  his  USA  Today 
,  column  the  other  day. 
i  Research  by  the  International  News- 
I  paper  Marketing  Association  suggests  the 
I  best  way  to  reach  kids  is  not  only  through 
I  the  traditional  route  of  comics  and  cut-outs 
i  but  by  opening  all  the  pages  to  stories  by 
I  and  about  children.  Newspapers  long  ago 
I  learned  that  if  they  are  to  be  relevant  to 
the  growing  numbers  of  racial  and  ethnic 
minorities,  they  must  incorporate 
I  Americans  of  color  into  stories  and 
features.  Why  is  that  lesson  so  hard  to 
grasp  when  it  comes  to  an  8-year-old? 
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Introducing  the  NP-99  Newspaper  Blanket 


The  NP-99  is  a  4-ply,  .083” 
no  pack  blanket  designed 
for  use  on  all  newspaper 
presses,  especially  older 
vintage  Goss  Metros, 
Metroliners,  Urbanites 
and  Community  presses  p 

where  controlled  feed  m 

is  required.  This  no  - 

pack  blanket  with  its 
revolutionary  new 
compressible  layer  will 
compensate  for  blanket 
overfeeds.  It  featimes 
excellent  release  char¬ 
acteristics  and  provides  _ 

unmatched  durability 
for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 
compressible  layer,  as  well 
as  a  high  tensile,  smash 
resistant  backing. 


Features  &  Benefits: 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 
dot  reproduction 

■  No  Overfeed 

I  ■  Smash  resistant/ 
High  tensile  backing 

■  Easy  installation  and 
wash-up  (100%  clean 
surface) 

■  Longer  blanket  life 

Consistent  Superior 
Quality  Guaranteed 

Call  800-446-8240 

For  A  No  Obligation 
Trial  Offer. 

Fax:  757-486-5689 
E-Mail:  gd@d-y-c.com 

Glenpointe  Centre  West 
500  Frank  W.  Burr  Blvd. 
Teaneck,  NJ  07666 


DYC  Supply  Co, 


Please  visit  our  booth  59  at  AmericaEast. 


The  lA  Today’  Show 


With  its  McPaper  days  long  gone,  it  now  makes  ^ 


‘a  deep  and  serious  commitment’  to  multimedia 


t 


BY  TODD  SHIELDS 


t 


•  • 


Dick  Moore, 
managing  editor  of 


USA  Today  Live,” 


with  correspondent/ 
anchor  Lauren 
Ashburn.  "USA  Today 
has  learned  ...  ,”  she 
says  on  the  air. 

That's  for  sure.  j 


Is  THIS  ANY  WAY  TO  RUN  A  NEWSPAPER? 

From  long  before  dawn  until  late  morn¬ 
ing,  TV  director  Brian  Franco  labors  on 
a  dimly  lit  studio  set  deep  inside  Gan¬ 
nett  Co.  Inc.’s  gleaming  headquarters  in 
northern  Virginia.  Within  his  redoubt , in  the 
suburbs  near  Washington,  Franco  shoots  take 
after  take  with  anchor  Lauren  Ashburn.  By 
morning’s  end,  the  telegenic  blonde  will  have 
told  viewers  in  such  distant  TV  markets  as 
Grand  Rapids,  Mich.,  Macon,  Ga.,  and  Buffalo, 
N.Y.,  about  the  top  stories  in  that  day  s  issue  of 
Gannett’s  flagship  newspaper,  USA  Todaij. 

This  is  exactly  the  way  to  run  a  newspaper, 
according  to  USA  Todai^  President  and  Publish¬ 
er  Tom  Curley,  To  put  it  more  precisely:  Curley 
believes  it  represents  the  coming  way  to  run 
a  news  brand  —  in  this  case,  the  L^SA  Toduff 


Jeff  Webber,  senior  vice  president  and  publisher  for  USAToday.com,  lends  a  hand  to  David  Neil, 
senior  designer  for  Gannett  Co.  Inc.’s  flagship  newspaper  Web  site. 


brand  that,  20  years  after  its  founding, 
has  long  passed  the  stage  of  mere 
journalistic  curiosity. 

The  paper  once  derided  as  processing 
McNews  bites  has  become  a  national 
heavyweight  that  fields  400  reporters  and 
editors  in  20  domestic  offices  and  four 
foreign  bureaus.  It’s  accorded  respect 
in  the  stuffi'  prestige  derby  perpetually 
run  in  Washington  journalism  circles. 
And,  oh,  yeah:  It’s  profitable,  too.  Has 
been,  yearly,  since  1993. 

That’s  not  enough,  according  to 
Curley,  in  an  interview  with  E^P.  He  says 
that  to  ensure  it  survives  in  an  era  of 
unforeseeable  media  mergers,  USA  Today 
needs  to  be  a  strong  national  brand  —  and 
not  only  in  print.  According  to  Curley, 

USA  Today  needs  to  be  strong  on  the 
Web,  and,  perhaps  most  innovatively,  it 
needs  to  be  strong  on  TV. 

So,  each  morning,  director  Franco 
oversees  and  then  sends  Ashburn’s 
polished  presentations,  live,  to  21  of 
Gannett ’s  22  TV  stations  in  15  states  and 
the  District  of  Columbia.  The  previous 
evening,  the  stations  received  network- 
quality  video  feeds  that  reprised  the 
significant  enterprise  stories  appearing 
in  that  day’s  print  editions. 


At  the  same  time,  reporters  who  w'ork  in 
USA  Todays  sprawling  new'srooms  in  the 
McLean,  Va.,  headquarters  may  be  taking 
lessons  in  on-camera  deportment  or 
perhaps  are  getting  help  in  crafting  their 


stories  to  fit  a  Web  audience.  USA  Today 
managers  tie  reporters’  prospects  for 
better  pay  and  promotions  to  their 
willingness  to  train  and  work  for  the  TV 
camera  and  the  computer  screen. 

It’s  all  an  ongoing  adjustment  to  the 
brave  new  world  that  Curley  sees  coming. 
“Our  core  belief,”  Curley  tells  E^P,  “is 
there  are  going  to  be  fewer  brands  on  the 
news  side,  but  news  is  a  major  play ...  and 
content  that  is  unique  and  can’t  be  found 
anvwhere  else  is  the  key  to  being  able  to 
extend  the  brand.  Once  you  have  that 
content,  it’s  pretty  easy  to  extend  it,  and 
that’s  w'hat  we’re  about.” 

Curley  lays  out  the  broad  strategj’:  ‘The 
networks  don’t  have  any  print.  So  if  you 
can  compete  as  a  Web  site,  w'hich  I  think 
we  are,  and  then  you  have  the  massive 
print  operation,  and  then  you  have  the 
developing  TV  presence  that’s  hitting  a 
good  part  of  the  United  States  with  one 
brand,  this  really  puts  you  ahead  of  what 
everybody  else  is  doing. 

“It’s  not  just,  ‘Here’s  a  TV  camera  and 
let’s  put  it  on  the  Web  site,”’  Curley  says. 
"We’re  really  trying  to  make  sure  we’re 
making  this  change  for  all  time,  and  it’s  a 
deep  and  serious  commitment.” 

Enterprise  —  the  nex  t  generation 

Not  too  long  ago,  the  notion  of  national 
multimedia  reach  and  a  prestige  brand 
may  have  seemed  farcical  when  talking 
about  USA  Today.  It  made  its  debut  in 
September  1982  with  staff  borrowed  from 
other  Gannett  publications.  Keepers  of 


Improve  your  BOTTOM  LINE  .  .  . 

With  Vision  Data  Newspaper  Management  Systems 


Improve  zoned  retail  and  other  multiple-selling  opportunities 
via  today's  most  comprehensive  rating  sc  pricing  functionality. 

Fully  integrated  Pre-print-Zoner  that  takes  order,  links  to 
billing,  circulation,  and  directly  to  stacker. 

Generate  statements  automatically  for  mail,  email,  or  fax, 
based  on  customer  preference. 

Home  PC  circulation  and  classified  entry  via  the  internet. 

Create  a  common  database  with  a  single  file  per  customer  - 
Improve  credit  controls  -  Improve  sales  and  marketing. 

Handle  Classified,  Display  Advertising,  ISP  billing  and 
Circulation  functions  from  a  single  workstation. 

Plus ...  a  long  list  of  cutting-edge  performance-tested  features 
using  the  industry's  most  solid  accounting  logic. 

30  years  serving  newspapers-currently  supporting  over  850  pubs. 
Booth  #2  at  America  East 


'1#  VISION  DATA. 

VlSONCkATAEGVIFMEKTOOBFOSATION 


www.vdata.com 
email:  sales@vdata.CQm 
518-434-2193 
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strapti^%  the  top  20 
newspapers  across  America. 

the  other  1  is  coming. 

Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 

Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 

The  Dynaric  Facts  Are;  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 
nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 


s:  I 


Call  a  Dynaric,  Inc.  representative  today  at 
1-800-526-0827  to  begin  to  experience 
the  Dynaric  advantage. 


Inc. 


SlEipiiite  Ceitrt  Nest  -  510  Frill  N.  lirr  Olid.  -  Teaiiel,  NJ  07000  -  201  :  692-7700  -  000  •  526-0027  ■  Fax  201  -  092-7757 


Mazzarella’s  successor,  Karen 
Jurgensen,  editor  since  early  1999,  sees 
her  role  as  leading  USA  Today  into  a  third 
generation.  She  says  USA  Todays  first  era 
was  marked  by  making  news  accessible  — 
think  of  the  snappy  layout,  the  continual 
and  colloquial  use  of  “we”  to  personalize 
national  trends,  and  the  splashes  of  color 
meant  to  draw  in  readers.  The  second  era 
was  marked  by  the  realization  USA  Today 
was  not  a  second  read,  but  a  primary  news 
source  for  its  readers.  The  paper  moved 
toward  in-depth  reportage.  But,  says 
Jurgensen,  “We  forgot  about  presentation. 
And  we  started  running  long,  gray  stories.” 

Thus,  Jurgensen’s  mission  for 
(Generation  III:  to  combine  the  best  of 
both  earlier  eras.  Revive  the  paper’s  visual 
vitality.  Renew  its  accessibility.  And,  also, 
“break  a  lot  of  stories.” 

“We  have  to  have  all  the  news.  It’s  the 
price  of  admission,”  Jurgensen  says.  “But 
we  have  to  do  more.”  To  do  so,  she  can 
draw  upon  a  staff  that  grew  through  the 
late  1990s.  The  paper’s  staffing  level 
dropped  about  5%  last  year,  with  some 
cuts  affecting  the  newsroom.  (Other 
unhappy  personnel  news  emanated  from 
the  paper  last  year,  with  reports  of  a  fist- 
fight  between  two  sports  staffers,  and  the 
dismissal  of  three  women  journalists  who 
reportedly  defaced  a  prized  sculpture.) 

But,  despite  the  cuts,  the  paper  can 
still  claim  added  depth.  Before  entering 
the  hiring  doldrums  afflicting  the  rest  of 
the  industry,  USA  Today  lured  over 
several  writers  from  The  Washington 
Post,  including  U.S.  Supreme  Court 
correspondent  Joan  Biskupic. 

‘They’ve  attracted  a  strong  staff,”  says 
Silver  Spring,  Md.-based  newspaper 
analyst  John  Morton.  “People  return 
their  calls.  They  have  as  much  access  to 
the  White  House  and  Capitol  Hill  as  The 
New  York  Times,  Washington  Post,  and 
Wall  Street  Journal. ...  That  didn’t  used  to 
be  that  way.” 

According  to  Curley,  the  cross-platform 
distribution  that  feeds  off  the  depth  of 
USA  Today  also  helps  to  strengthen  the 
newspaper’s  reporting:  “It’s  been  very 
helpful  in  getting  story  breaks.”  Curley 
says  reporters  “can  go  to  a  newsmaker 
and  say,  ‘I  can  get  you  in  the  largest 
newspaper,  one  of  the  largest  Web  sites, 
and  the  largest  [local  TV  network]  affili¬ 
ate.’  It’s  a  pretty  powerful  argument  to  let 
us  have  the  story  before  everybody  else.” 

Results  have  been  particularly  visible 
since  the  Sept.  11  terrorist  attacks.  In 
December,  the  paper  published  a  two-part 
series  on  {continued  on  page  24} 


Karen  Jurgensen, 

USA  Today’s  editor,  in 
newsroom  with  Doug 
Stanglin,  Page  One 
rewrite  editor:  “We 
have  to  have  all  the 
news,”  she  insists. 


graphics.  It  was,  in 
short.  TV  on  paper. 

But  the  newspaper 
steadily  evolved.  By 
the  mid-1990s,  its 
editor,  Da\ad 
Mazzarella,  presided 
over  an  enlarged 

i  ,  paper,  opened  its  first 

foreign  bureaus,  and 
expanded  to  15  from 
three  the  number  of 
domestic  bureaus. 

^  In  his  four-year 

tenure,  Mazzarella 

he  began  the  practice 
of  benchmarking:  comparing  USA  Todays 
daily  report  to  those  produced  by  The  New 
York  Times,  The  Washington  Post,  and 
other  national  media. 


journalism’s  traditions  were  not  amused. 
Their  criticism  routinely  held  USA  Today 
to  be  little  more  than  a  headline  service,  a 
compilation  of  briefs  and  jazz\’  (or  silly) 


HTfl  FORK  IN  THE  ROND 
OF  HEDin  COHYERGENCE? 

WHERE  CAN  YOU  GO 
TO  GET  DIRECTIONS? 

BEEN  TO  POYNTER? 


Poynter  Executive  Excellence  Series: 
Succeeding  at  Convergence 

June  23-25,  2002 

Application  Deadline:  April  26,  2002 

Upper-level  leaders  of  print,  broadcast,  and  online  news  organizations 
will  share  valuable  insights  on  convergence.  You'll  hear  real  success 
stories  on  what’s  working  and  get  tips  for  avoiding  costly  personnel 
and  content  missteps.  You’ll  take  home  suggestions  for  producing 
high-quality  journalism  through  multimedia  approaches. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 
www.poynter.org/seminars/MESCV.htm 


EDITOR  ^  PUBLISHER 


Phone:  1-888-825-9149 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDlTORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


MOVIE  REVIEWS 


AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 
Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiernet.net 


PUZZI,ES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  ONLINE  NEWSPAPER 

Complete  Startup  Package 
(423)  667-5314 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  APPIUAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


800  Sold  •  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscan  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (823)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

C  heck  tmr  references 
265-9.MM> 

Kickoiihacher  IVIcclia 

f>7.<  1  l>cscti  l>r..  Dalhi 
f>7.^l  l)csct>  Dr..  DaMas,  rx  75225 
WWW  rickciibachcimcdia.com 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

COLORADO.  WEEKLY  SPECIALTY 
NEWSPAPER  in  wonderful  year-round  resort 
town.  In  third  year  of  publication,  always  very 
profitable.  Grossed  $243K  in 
2001.  Priced  at  $300K.  Dorman  E.  Cordell, 
Broker,  13240  Peyton  Drive,  Dallas,  TX 
75240,  Ph.  (972)  96(M)096,  Fax  (972) 
774-1188,  dcordell@swbell.net. 

For  a  list  of  Properties,  New  and  Improved: 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


-EQUIPMENT  &  SUPPLIES- 


Producing  Top  Values 
For  Publishers  Since  1923 

CTver  the  years  vs-e've  pnxfiiced  top  values  tor  publishing  companies,  in 
thtKisands  erf  transactions  thniugnirut  the  ceruntrv'.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  vour  call 
to  confidentially  discuss  what  v\  e  can  do  for  you  and  your  company. 

.lohn  Crihh  •  .lint  Hicks  ^  I 

Tom  Karavakis  •  (iary  (ireenc 

ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 
inloi'rreribb.eoni 


EQUIPMENT  FOR  SALE 

SURPLUS  EQUIPMENT  FOR  SALE: 

Used  Muller  227  Inserters.  For  Sale:  Mostly 
1991  vintage  3  each.  10  into  I’s  @ 
$80,000  each  &  1  each.  9  into  1  @ 
$72,000,  both  plus  tax  &  freight.  While 
availability  lasts!  Call  ADVO,  Inc., 

Bob  Frederick  @  (860)  285-6305  or  E-mail 
rwfreder@advo.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


-EQUIPMENT  &  SUPPLIES- 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


NFIVVSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSF,S 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax;  (913)  648-7750 

ILLINOIS  WEEKLY  GROUP,  $500K  gross, 
also  Texas  weeklies.  Free  list, 

(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  -t-  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING.REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICFIS 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES-  ■  .  -HELP  WANTED- 


CIRCULATION  SERV  ICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


JP  PROMOTIONS,  INC.  is  the  Industry 
Leader  for  professional  in-store  promotions. 
We  produce  quality  new  starts.  .  .and  guar¬ 
antee  them  for  30  days.  Are  you  tired  of 
blowing  your  budget  on  telemarketing  and 
door-to-door  orders  just  to  have  the  customer 
cancel  in  8  weeks  and  not  see  any 
improvement.  If  so,  you  should  try  our  kiosk 
program.  We’ll  customize  a  program  to  fit 
your  needs  and  adopt  your  goals  as  our 
own.  It’s  no  wonder  that  every  paper  we 
work  for  is  experiencing  higher  circulation. 
Call  now  to  find  out  what  we  can  do  for  you: 
(918)  437-9691 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone;  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 


COMPUTER  SOFITVARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting, 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


DYNAMIC  ACHIEVERS,  SPECIALIZING  in 

the  diverse  needs  of  the  Newspaper 
Industry: 

•  Training 

•  Individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
budget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  Its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
wvifw.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING 
or  increasing  their  advertising  in  a 
weakened  economy  actually  enjoy  greater 
short  and  long  term  prosperity.  The  same  is 
true  in  sales  training.  Allow  ProMax  Training 
&  Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
wvw.promaxtraining.com 


-HELP  WANTED- 


ACADEMIC 


ABE  FELLOWSHIP  PROGRAM 
DEADLINE:  SEPTEMBER  1,2002 
Abe  Fellowships  are  designed  to  support 
scholars  or  research  professionals  who  can 
demonstrate  strong  and  serious  long-term 
affiliations  with  research  communities  in  the 
US  or  Japan.  The  Fellowships  are  awarded 
for  research  projects  in  the  social  sciences 
or  humanities  that  will  inform  the  environment 
in  which  policy  is  made  on  issues  of 
pressing  global  concern  to  industrialized 
and  industrializing  societies  across  the 
globe.  Projects  must  be  relevant  to  any  one 
or  a  combination  of  three  themes:  1)  global 
issues;  2)  problems  common  to  industrial 
and  industrializing  societies;  and  3)  issues 
that  pertain  to  US-Japan  relations.  Fellow¬ 
ships  are  offered  to  individuals  only  and  offer 
up  to  12  months  of  full-time  support. 
Applicants  must  hold  a  Ph.D.  or  the  terminal 
degree  in  their  field,  or  have  attained  an 
equivalent  level  of  professional  experience. 
Application  materials  are  available  as  of 
mid-March  on  the  SSRC  website  at: 
http://wvw.ssrc.org 
or  from  the  SSRC  Contact: 

Ellen  Perecman,  Program  Director 
Abe  Fellowship  Program 
Social  Science  Research  Council 
810  Seventh  Avenue,  31st  Floor 
New  York,  NY  10019 
Phone:  (212)  377-2700 
Fax:  (212)  377-2727 
website:  http://wvw.ssrc.org 
For  other  Japan  programs,  please  consult 
our  website. 


ACADEMIC 


INTERNATIONAL 

JOURNALISM  PROGRAM  COORDINATOR 
University  of  Maryland  Phillip  Merrill  College 
of  Journalism  seeks  a  strong  journalist  to 
administer  its  Hubert  Humphrey  Journalism 
Fellowships  program  (13-14  international 
journalists  annually).  Twenty-hour-a-week 
contractual  position,  plus  teaching  (as  ad¬ 
junct  faculty  member)  one  journalism 
course  a  year.  Duties;  Conduct  weekly 
Humphrey  seminar,  coordinate  professional 
affiliations  for  fellows,  organize  field  trips, 
provide  ongoing  orientation/guidance  for 
fellows.  Bachelor’s  degree  with  substantial 
journalism  experience  required,  international 
journalism  experience  a  plus.  Resume  to 
Chair,  Humphrey  Fellows  Coordinator 
Search,  c/o  Deans  Office,  1117  Journalism 
Building,  University  of  Maryland,  College 
Park,  MD  20742-1117.  For  best  considera¬ 
tion  apply  by:  April  5,  2002.  Program  infor¬ 
mation  at: 

wvw.journalism.umd.edu/Humphrey 


ADMINISTRATIVE 


BUSINESS  MANAGERS 
VNU  Business  Media  is  seeking  a  senior 
hands-on.  Financial  Director/General  Manag¬ 
er  (Manhattan  based)  to  advise  group  and 
division  presidents  and  senior  management. 
Spearhead  budgets,  quarterly  and  monthly 
reviews,  forecasts,  monthly  P&L  reviews, 
sales  compensation,  medium-long  term 
plans  etc.  Train  and  work  with  business 
managers.  CPA/MBA  with  magazine  publish¬ 
ing  experience  and  knowledge  of  SAP  pre¬ 
ferred.  Some  travel  required.  Prefer  10-15 
years  experience  with  combination  of  pub- 
lic/private  in  areas  of  accounting,  finance 
and  operations. 

We  are  also  seeking  Business  Managers 
(Manhattan  based)  with  2-6  years 
experience  with  solid  accounting  compe¬ 
tence,  computer  skills  and  excellent  com¬ 
munication  skills.  Please  send  resume  and 
salary  requirements  to: 

busmgr@vnubusinessmedia.com 

GENERAL  MANAGER 

Zone  6  locally  owned  award-winning  4,000 
daily,  several  weeklies,  resort  magazine. 
Minimum  ten  years  sales,  management  ex¬ 
perience  with  dailies  under  10,000 
required.  Salary,  benefits,  highly 
competitive  compensation.  Please  send  re¬ 
sumes  to: 

Box  2667,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

INCREDIBLE  ADVENTURE  for  entrepTeneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -h  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Weekly  newspaper  group  with  commercial 
printing  operation.  Candidate  must  have  a 
strong  sales  background  and  knowledge  of 
commercial  printing.  Excellent  opportunity 
to  "run  your  own  show".  Competitive  com¬ 
pensation  and  benefit  package  with  aggres¬ 
sive  bonus  plan  for  performance.  Send  re¬ 
plies  to: 

Box  2676,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor,  NY,  NY  10003 

PUBLISHER:  Wanted  to  take  good  Zone  9 
twice-weekly  to  next  level.  Ideal  candidate 
will  have  track  record  of  accomplishment; 
solid  advertising/business  background;  ex¬ 
perience  producing  quality  editorial 
product;  desire  to  be  community  leader. 
Great  location,  good  salary,  excellent  bonus 
plan,  401(k),  health/dental  insurance,  cafe¬ 
teria  plan.  Submit  resume,  salary  require¬ 
ments  to: 

Box  2694,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York  ,  NY  10003 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Pennysaver,  the  area’s  largest  direct  mail 
publishing  company  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  ener¬ 
gy  person  to  work  as  a  Regional  Sales  Man¬ 
ager.  In  this  rolg,  you  will  be  responsible  for 
managing,  training  and  motivating  a  staff  of 
sales  reps  to  meet  revenue  budgets.  The 
ideal  candidate  must  possess  prior  sales/ 
management  experience  with  an  advertis¬ 
ing/publishing  background,  ability  to  handle 
multiple  responsibility  in  a  fast  paced,  dead¬ 
line  driven  environment.  Excellent  reason¬ 
ing,  problem  solving,  judgment,  analytical 
skills  and  PC  knowledge.  Salary  $60  -  80K 
commensurate  with  experience  and  ability. 
Bonus  Program  $20-$30K  plus  expenses 
and  benefits.  For  immediate  consideration, 
fax/send  resume  to  Stacie  Boering  (914) 
347-2429  or  call  (914)  592-5222. 

Pennysaver,  Attn:  Stacie  Boering 
101  Executive  Blvd.,  Elmsford,  NY  10523 

ADVERTISING  SALES  MANAGER 
The  Virginian-Pilot,  a  Landmark  Communica¬ 
tions  (landmarkcom.com)  newspaper,  is 
seeking  an  Advertising  Sales  Manager  for 
its  Norfolk  retail  advertising  team.  We  are 
seeking  a  results  driven,  customer  focused, 
hands-on  leader.  After  a  successful  tenure 
in  this  position,  a  number  of  desirable  ad¬ 
vancement  opportunities  would  be 
available. 

To  qualify  for  this  position,  candidates  must 
have  sales  management,  a  track  record  of 
consistently  exceeding  goals  and  demon¬ 
strated  success  in  developing  and  imple¬ 
menting  strategic  sales  initiatives.  This  po¬ 
sition  reports  to  the  Local  Retail  Advertising 
Manager. 

Send  cover  letter,  resume  and  confidential 
salary  history  to  Norfolk  Retail  Sales  Manag¬ 
er  Position,  c/o  Bob  Morgan,  The  Virginian- 
Pilot,  150  W.  Brambleton  Avenue,  Norfolk, 
VA  23510  or  E-mail: 

bmorgan@pilotonline.com 


For  help  w  e  n  t  e  d /p  o  s  i  t  i  o  ri  wanted  rates  call 
Hctziel  PretASS  ct±  o#- 

MdcMattort  a± 
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■'The  invention  of  television  can  he  eomjxiretl  to  the  introduetion  of  iiulixtr  jilumliing. 
Fundamentally  it  hrought  no  change  in  the  jiuhlic's  J-ialrits.  It  simjily  eliniinateil  the  nec- 
eessity  of  leaving  the  house." 

-.Alfretl  Hitchcock.  British  filnimaker.  1965 
www.editorandpublisher.com 
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-HELP  WANTED- 


advp:rtising 


ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10C03.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 

CLASSIFIED  AD  SALES  MANAGER 
Dynamic,  hands-on,  coaching-type  leader  to 
develop  telesales  center  serving  10  news¬ 
papers  in  N.  CA's  Placer  County,  state's  fastest 
growing  market.  Proven  classified  and  man¬ 
agement  skills  required.  Send  resume,  with 
earnings  expectations  to:  L,  Duthie,  Press-Tri¬ 
bune,  188  Cirby  Way,  Roseville,  CA  95678,  or 
E-mail  to:  lduthie@goldcountrymedia.com 

CONSULTANT 

Three-month  assignment  for  experienced 
publisher  to  assist  publisher  in  NJ  to 
re-structure  weekly  newspaper  advertising 
department.  Must  be  experienced  in  classi¬ 
fied  ad  rate  structures.  Send  letter  outlining 
experience  and  fee  schedule  to: 

Box  2686,  Editor  &  Publisher  Classified 
770  Broadway,  7th  FL,  NY,  NY  10003 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 

NORTHEAST  DAILY  is  seeking  a  proven 
staff  motivator  to  lead  its  advertising  team. 
The  successful  applicant  will  have  the  expe¬ 
rience  and  skill  necessary  to  guide  a  sales 
staff  but  will  also  be  willing  to  get  out  and 
sell  when  needed.  The  position  requires  an 
individual  with  at  least  three  years  experience 
in  advertising  management. 

An  excellent  benefits  package  is  available 
at  this  privately-owned  publication.  Send 
resume  to: 

Box  2674,  Editor  &  Publisher  Classifieds 

770  Broadway,  7th  Floor,  NY,  NY  10003 


_ ART/ GRAPH  ICS _ 

LEAD  GRAPHIC  ARTIST 
Clarksburg  Publishing  Company,  a  well  es¬ 
tablished  privately  owned  newspaper  located 
in  Northcentral  West  Virginia,  has  a  need 
for  a  Lead  Graphic  Artist.  The  successful 
candidate  must  possess  the  ability  to  lead 
and  train  a  staff  of  graphic  artists.  Duties 
also  include  analyzing  and  improving  ad 
quality,  editorial  graphics  anq  creating 
award  winning  ads. 

We  offer  an  excellent  benefits  package  in¬ 
cluding  major  medical,  short  and  long  term 
disability,  life  and  a  401(k)  plan.  Please 
send  resume  and  cover  letter  including  salary 
history  to: 

Steve  Morris 

Clarksburg  Publishing  Company 
P.O.  Box  2000 
Clarksburg,  WV  26302-2000 

www.editorandpublisher.com 


CIRCUIATION 


ARE  YOU  a  talented  Circulation  Marketer 
looking  for  a  change?  We  have  some  won¬ 
derful  opportunities  open  now.  We  are  a 
new  company  looking  for  circulation  profes¬ 
sionals  to  relocate.  Send  resume  in 
strictest  confidence  to  Box  2684,  Editor  & 
Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 

CIRCULATION  DIRECTOR 
17,000  daily,  20,000  circulation  Sunday 
newspaper  In  New  York’s  beautiful  Finger 
Lakes  region  seeks  a  dynamic  leader  who 
can  show  the  Circulation  staff  how  to  increase 
sales  and  inspire  them  to  do  it,  as 
well  as  how  to  hold  on  to  current 
customers.  We’re  looking  for  an 
aggressive,  results-oriented  manager  who 
brings  energy  and  creativity  to  the  job,  and 
is  strong  on  sales  and  service.  Experience 
IS  a  plus,  but  someone  ready  to  move  up  to 
a  leadership  position  will  be  considered. 
The  Circulation  Director  will  report  to  the 
Publisher  and  will  be  a  key  member  of  the 
management  team.  Please  send  resumes 
(no  phone  calls,  please)  to: 

Philip  G.  Beckley,  Publisher 
Finger  Lakes  Times 

218  Genesee  Street,  Geneva,  NY  14456 

CIRCULATION  DIRECTOR 
Progressive  newspaper  group  based  in 
New  England  has  an  outstanding 
opportunity  to  direct  the  circulation  marketing 
efforts  of  a  community  newspaper.  Ideal 
candidate  will  possess  a  strong  track 
record  in  circulation  management  and  goal 
attainment.  Excellent  base  salary  and 
M.B.O.  with  full  benefits  is  offered. 

Please  send  resume  and  cover  letter  to: 
hpreuss@editorandpublisher.com 
With  Box  2657  in  the  subject  line 

CIRCULATION  MANAGER 
North  Carolina  twice  weekly  seeks  circulation 
manager  to  lead  staff  of  5  and  grow 
from  15,000  paid.  Home  delivery  experience 
necessary.  NIE,  ABC  and  TMC  experience 
helpful.  We  serve  a  growing  county  in 
Research  Triangle  area.  Candidates  will 
benefit  from  a  good  working  relationship 
with  a  larger  company-owned  daily  and  sev¬ 
eral  community  newspapers  nearby.  Base 
salary,  MBO  bonus  and  attractive  benefits 
including  a  401(k)  plan.  Send  resume  to: 
Publisher,  The  Smithfield  Herald 
P.O.  Box  1417,  Smithfield,  NC  27577 
Fax:  (919)989-7093 
E-mail:  ethorndy@nando.com 
The  Herald  is  a  division  of  The  News  and 
Observer  (Raleigh)  and  a  McClatchy  Company 
newspaper. 

MID-ATLANTIC  major  metro  newspaper  is 
looking  for  additional  door-crew  and  kiosk 
sales  support.  Only  aggressive,  self-mo¬ 
tivated  contractors  need  apply.  Market 
tests  preferred.  Call  (215)  854-2609. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


CIRCULATION 


CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times,  Florida’s  best 
newspaper,  has  exciting  opportunities  for 
experienced  managers  for  the  position  of 
Circulation  Zone  Manager. 

Our  Zone  Managers  direct,  coordinate  and 
manage  home  delivery  staff  to  achieve  ex¬ 
cellent  subscriber  service,  improve  customer 
retention,  and  continue  our  trend  of  cir¬ 
culation  growth. 

Responsibilities  include  hiring,  training  and 
developing  staff,  budget  development  and 
management.  This  position  works  closely 
with  Carrier  Records,  Customer  Care,  Mar¬ 
keting,  Human  Resources,  and  Transporta¬ 
tion. 

The  successful  candidate  will  possess  at 
least  five  years  of  progressive  management 
experience  and  have  a  sales  background. 
Solid  interpersonal  and  communication 
skills  are  essential;  excellent  PC  skills 
(Excel  and  Word);  creative  problem  solving 
and  sound  decision  making  skills  required. 
College  degree  preferred. 

Daily  early  morning  (6  -  7  a.m.)  delivery 
deadlines  require  Zone  Managers  to  work 
very  early  morning  until  early  afternoon 
hours.  Work  environment  is  both  office  and 
field. 

The  St.  Petersburg  Times  offers 
competitive  wages  and  exceptional 
benefits.  Please  send  your  resume  with 
qualifications  and  compensation  history  to 
The  St.  Petersburg  Times.  Job  ZM,  490  1st 
Avenue  South,  St.  Petersburg,  FL  33701. 

Fax  to;  (727)  893-8185 
E-mail  to;  resumes@sptimes.com 
(please  paste  resume  to  body  of  E-mail, 
specify  Zone  Manager  as  subject) 

EOE  MFHV 


DISTRIBUTION  FIELD  MANAGER 
Publishers  Circulation  Fulfillment,  a  national 
leader  providing  world-class  service 
support  to  the  written  media  industry  with 
sales,  customer  care,  distribution  and  other 
circulation  services  coast  to  coast  seeks  a 
distribution  professional  to  manage  third 
party  home  delivery  operations  in  the  Chica¬ 
go  area. 

The  individual  we  seek  will  be  responsible 
for  actively  managing  a  group  of  third  party 
distribution  organizations,  ensuring  compli¬ 
ance  with  PCF  policies  and  procedures  and 
exceeding  customer  service  objectives. 
Travel  required. 

Qualifications  include  prior  distribution  man¬ 
agement  experience,  preferably  with  print 
media,  including  demonstrated  success  in 
developing  a  motivated  and  knowledgeable 
staff,  excellent  organization  and  communi¬ 
cation  skills,  dependability,  flexibility  and  ac¬ 
curacy.  Additionally,  the  candidate  should 
have  extensive  knowledge  of  the  geography 
and  demographics  of  the  assigned  area. 
Previous  experience  working  in  a  third  party 
environment  preferred.  Excellent  computer 
skills  required. 

Interested  candidates  may  forward  a  resume 
and  salary  history/requirements  to: 

Field  Manager  -  3rd  Party 
P.O.  Box  241 
Oxford,  NJ  07863 
Fax  (908)  4534395 
Lois.Nagie@pcfcorp.com 
EOE 

M.ARCH 


CIRCULATION 


DISTRIBUTION  MANAGER 
The  Los  Angeles  Daily  News  with  the 
largest  circulation  in  the  Los  Angeles  News¬ 
paper  Group  IS  currently  seeking  a  qualified 
candidate  to  oversee  the  Home  Delivery 
and  Single  Copy  distribution  operations. 

The  ideal  candidate  will  have  management 
experience  running  both  home  delivery  and 
single  copy,  and  preferably  experience 
overseeing  TMC  and  alternative  deliveries. 
Strong  communication  skills  and  an  emphasis 
on  superior  service  are  a  must  for  this 
position. 

We  offer  excellent  benefits  plan  including 
medical,  dental,  vision,  401(k)  and  much 
more. 

Please  apply  in  person,  e-mail  or  fax 
resume  to: 

Attn.  R.  Hasse 
Los  Angeles  Daily  News 
21221  Oxnard  Street 
Woodland  Hills,  CA  91367 
Fax:  (818)7134)048 
E-mail:  jobs@dailynews.com 

SINGLE  COPY  MANAGER 
The  Monitor,  a  45,000  daily  in  tropical 
South  Texas,  is  seeking  a  talented,  innovative 
Single  Copy  Manager  to  join  its  circulation 
team.  The  Single  Copy  Manager  will  be 
responsible  for  improving  sales,  visibility 
and  positioning  throughout  our  market.  The 
ideal  candidate  will  be  a  dynamic,  sales  ori¬ 
ented  individual  with  excellent  organizational 
and  interpersonal  skills  and  at  least 
two  years  of  single  copy  or  related  sales 
experience.  Competitive  salary  plus  excellent 
benefit  package  included.  Please  FAX 
resume  to  Hi  man  Resources: 

(956)971-1849 

or  E-ma  I:  rlevrier@themonitor.com 

SINGLE  COPY  SALES  MANAGER 
The  Lincoln  Journal  Star  in  Lincoln, 
Nebraska  seeks  a  dynamic  candidate  to 
join  our  circulation  team.  This  position  is  a 
direct  report  to  the  Circulation  Manager. 

The  ideal  candidate  must  have  strong  man¬ 
agement  and  leadership  capabilities  with 
demonstrated  success  in  identifying  and  de¬ 
veloping  successful  single-copy  growth 
strategies,  as  well  as  the  ability  to  establish 
and  meet  sales  goals,  and  identify,  recruit 
and  tram  top  performers.  Duties  include 
the  development  of  promotional  concepts 
to  increase  single  copy  sales,  overseeing 
distribution  and  funding  of  our  Newspapers 
in  Education  program,  supervision  of  four 
employees  and  independent  distributors  in 
surrounding  counties  and  working  with  city 
retail  accounts  to  obtain  maximum  level  of 
sales. 

The  Ideal  candidate  must  possess  mathe¬ 
matical  and  interpersonal  skills  and  have 
strong  written  and  oral  communication  skills 
to  communicate  effectively  with  retailers 
and  distributors.  Valid  driver’s  license,  de¬ 
pendable  automobile  and  automobile  insur¬ 
ance  are  required. 

In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team.  Please  submit  your  resume  or  appli¬ 
cation  to:  Lincoln  Journal  Star,  Human  Re¬ 
sources,  926  P  Street,  Lincoln,  NE  68508. 


NEWS 
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EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
The  Daytona  Beach  News-Journal  seeks  an 
assistant  managing  editor  to  oversee  a 
team  of  seven  reporters  covering  city  and 
county  governments,  school  board  and  the 
state  capital.  The  ideal  candidate  will  have  a 
solid  government  reporting  background, 
strong  editing  skills  and  a  proven  record  as 
a  newsroom  leader  who  can  motivate  expe¬ 
rienced  reporters  and  help  them  improve. 
We  want  coverage  that  reaches  beyond 
meetings  and  presents  government  news  in 
compelling  stories  that  readers  can’t 
Ignore.  Mail  or  E-mail  a  cover  letter,  resume 
with  references  and  clips  to:  Don  Lindley, 
executive  editor,  Daytona  Beach  News- 
Journal,  P.O.  Box  2831,  Daytona  Beach,  FL 
32120-2831.  E-mail: 

don.lindley@news-)rnl.com 

DESKTOP  PUBLISHER  needed  to  assume  all 
production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  weekly.  Mac  savvy  a  must,  lournalism 
training  an  asset.  Salary  $340/week.  Rush 
resume,  portfolio  to: 

Box  2650,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


EDITORIAL 


BUSINESS  EDITOR 

Wanted:  Savvy  business  journalist  with  a 
passion  for  golf.  Golfweek,  the  Orlando- 
based  national  leader  for  golf  news,  needs 
versatile,  highly  organized  and  energetic 
No.  2  person  on  business  staff  to  help  man¬ 
age  our  comprehensive,  “must-read"  cover¬ 
age  of  golf  industry.  Responsibilities 
include:  first  edit  of  weekly  copy  and  daily 
E-mail  bulletins;  weekly  section  layout;  coor¬ 
dination  of  weekly  electronic  news  report 
for  golf  retailers;  assignments;  special  proj¬ 
ect  management.  Fast-paced  position  re¬ 
quires  minimum  5  years  editing  experience 
on  newspaper  business  desk.  Knowledge  of 
QuarkXPress  layout  preferred.  Competitive 
salary,  benefits;  EOE.  Reply  to  Gene 
Yasuda,  Business  Editor,  Golfweek,  1500 
Park  Center  Drive,  Orlando,  FL  32835. 

Or  E-mail:  gyasuda@golfweek.com 

COPY  EDITOR 

Award-winning  daily  in  western  Pennsylvania 
needs  a  copy  editor  who  designs  compel¬ 
ling  pages,  shows  strong  news  judgment 
and  edits  copy  with  punch.  Respond  with 
references,  writing  and  design  clips  to: 
gazetteopinion@nb.net 


EDITORIAL  EDITORIAL 


What  story  will  boost  the  next  crop 
of  executive  producers,  managing 
editors  and  Pulitzer  Prize  winners? 

Well,  politics.  Maybe  war. 

But  consider  the  worldwide 
“age  boom.” 

A  baby  boomer  turns  50  every  7.6.  seconds.  From  wrinkle  injections  to  Social 
Security,  more  and  more  stories  on  every  beat  will  have  to  account  for  the 
perils  and  promise  of  aging  societies. 

To  learn  a  lot  in  a  short  time  from  leading  national  experts,  electronic  print 
and  new  media  journalists  are  invited  to  a  fully  funded  “Age  Boom  Institute,” 
in  San  Jose,  California  May  9  and  10.  The  program  includes  a  working 
dinner,  breakfast,  intensive  seminars,  and  a  working  lunch. 

For  beats  including  politics,  business,  medicine,  lifestyles  and  editorials,  story 
leads  and  background  will  range  from  biomedicine  and  sex  to  work  and 
information  technology. 

The  Institute  is  presented  by  the  nonprofit  International  Longevity  Center- 
USA  and  its  president,  the  Pulitzer  Prize-winning  gerontologist  Robert  N.  Butler,  M.D. 
(kVhy  Survive?,  Love  and  Sex  After  Sixty).  Funding  support 
comes  from  the  John  S.  and  James  L.  Knight  Foundation.  Journalists  at 
previous  ILC-USA  seminars  said  they  were  “worth  every  minute.” 

Attendance  is  tree  for  journalists  who  register  in  advance. 

To  register  or  learn  more,  visit: 
www.ilcusa.org 
or  call  (21 2)  517-1281 
or  E-mail  ageboominstitute@ilcusa.org 

lt€ 


THE  !\E«SPAPER  IlVDLSTRV’S  MEETING  PLACE 


EDITORIAI. 


COPY  EDITOR/PAGE  DESIGN  position  availa¬ 
ble  immediately  at  The  Daily  Star,  a  20,000 
AM  in  the  western  Catskills  of  upstate  New 
York,  Must  be  proficient  at  reading  for 
news,  grammar  and  AP  style.  Also  should 
be  capable  of  writing  active  headlines  and 
sharp,  clean  page  layout.  Newspaper  expe¬ 
rience  preferred.  Hours:  3:30  p.m.  to  mid¬ 
night.  Send  resume,  and  samples  of  work 
to:  Cary  Brunswick,  Managing  Editor,  The 
Daily  Star,  P.O.  Box  250,  Oneonta,  NY 
13820.  cary@thedallystar.com 

COPY  EDITOR/PAGINATOR 
The  Courier,  a  20,000-circulation  daily 
newspaper  in  Houma,  LA.,  has  an 
immediate  opening  for  a  copy  edi- 
tor/paginator.  We’re  looking  for  a  college 
graduate  with  strong  design  skills, 
speed  and  command  of  the  English  lan¬ 
guage.  Proficiency  with  graphic  illustrations 
is  a  plus.  The  Courier  is  owned  by  the 
New  York  Times  Co.,  which  offers  excellent 
benefits  and  advancement  opportunities. 
Send  resume  and  clips  to:  The 
Courier,  Mark  Green,  Copy  Desk  Chief; 
P.O.  Box  2717,  Houma,  LA  70361;  or 
E-mail  to:  mark.green@houmatoday.com. 

COPY  EDITOR:  Experienced  editor  needed 
to  fill  variety  of  essential  roles  -  primarily 
backup  wire  editor  -  on  hard-charging,  veter¬ 
an-loaded  desk.  Applicants  must  have  daily 
experience  in  selecting  stories  and  art  and 
designing  pages  as  well  as  in  crunching 
copy.  We  are  switching  to  morning  publication 
and  must  fill  this  important  job  soon. 
Send  cover  letter,  resume  and  work  samples 
to:  Bert  Gault,  Assistant  Managing  Editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY 
13601.  No  phone  calls. 

EDITOR 

Pardon  our  ego,  but  we  are  a  very  nice  fam¬ 
ily-owned  company  (50  years)  operating  a 
9,000  circulation  daily  newspaper  In  a 
healthy  West  Michigan  community.  We’re 
looking  for  an  editor  who  enjoys  working 
with  people,  getting  out  and  about  and  be¬ 
coming  a  respected  local  personality. 
Among  assumptions,  we’re  expecting  candi¬ 
dates  can  manage  effectively,  including 
coaching,  planning  and  working  well  with 
other  company  leaders.  Recognizing  good 
writing  and  leading  by  example  are  expecta¬ 
tions.  Our  company  has  been  built  on 
ethics.  Many  staff  members  have  shared 
many  years  with  us.  We  are  growing.  Our 
ownership  also  includes  the  local  radio  sta¬ 
tion.  We’re  an  interesting  animal.  Give  us  a 
shot.  Send  cover  letter  and  resume  to: 

Editor  Position 

Stafford  Communications  Group 
P.O.  Box  340,  Greenville,  Ml  48838 
Or  E-mail:  rpate@staffordgroup.com 

EOE  M/F/V/H 


EDITOR 

Growing  small  daily  in  Rocky  Mountain  west 
seeks  dynamic  leader  for  top  newsroom  po¬ 
sition.  The  successful  candidate  will  have  at 
least  five  years  experience  in  newsroom 
management  and  possess  excellent  organi¬ 
zational  skills.  Send  resume  and  cover 
letter  to: 

Box  2658,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


EDITORIAL 


EDITOR 

The  Marco  Island  Eagle,  a  lOK-circulation 
weekly  published  on  Florida’s  beautiful 
southwest  coast,  has  an  immediate  opening 
for  an  editor.  The  editor  will  be  the  person 
primarily  responsible  for  all  news  coverage 
and  will  supervise  a  9-person  staff  in  all  as¬ 
pects  of  news  gathering  and  production. 
The  Eagle  editor  is  also  responsible  for 
publication  of  a  weekly  entertainment  tab, 
the  Marco  Islander,  and  he/she  coordinates 
daily  news  coverage  of  Marco  Island  for  the 
Naples  Daily  News.  The  successful  candidate 
will  have  a  degree  in  journalism  or  a 
related  field,  plus  at  least  5  years  experience 
in  journalism  with  some  portion  of  that 
time  as  a  manager.  Experience  in  managing 
layout  and  pagination  is  essential.  Send  re¬ 
sume,  clips  and  the  names  and  telephone 
numbers  of  three  references  to:  Bill 
Blanton,  Editor,  Marco  Island  Eagle,  P.O. 
Box  579,  Marco  Island,  FL  34146.  E-mail  in¬ 
formation  to:  whblanton@naplesnews.com. 

EDITOR/WRITER:  Nationwide  youth  soccer 
magazine  seeks  creative  Editor/Writer.  De¬ 
gree  and  three  years  experience  required. 
Photography  skills  a  plus.  Near  LAX.  Send 
resume  and  clips  to:  soccernow@ayso.org 

EXECUTIVE  EDITOR 

Now  available,  top  editorial  position  at  The 
Daily  Herald  in  Provo,  Utah.  Please  visit  our 
website:  www.harktheheraid.com  for  more 
information. 

Looking  for  enterprising  FEATURES  VI/RITER 
for  Midland  Reporter-Telegram  Lifestyle  De¬ 
partment.  Position  also  entails  some  page 
layout  using  QuarkXPress.  Journalism,  com¬ 
munications  or  English  degree  required. 
Send  resume  and  clips  to:  Mary  Dearen, 
Lifestyle  editor,  P.O.  Box  1650,  Mid- 
land,Texas  79701;  or  purple@mrt.com. 

MANAGING  EDITOR 

The  Review,  a  9,000  morning  and  10,000 
Sunday  newspaper  is  looking  for  an  organ¬ 
ized,  energetic  and  motivated  managing  ed¬ 
itor.  We  are  an  award-winning  daily  located 
in  Northeastern  Pennsylvania,  which  is  part 
of  a  growing  family  owned  media  company, 
Times-Shamrock  Communications. 

Our  candidate  must  recognize  the  value  of 
the  local  news  franchise  as  well  as  being 
able  to  tram,  motivate  and  direct  a 
hard-working,  dedicated  staff  and  at  the 
same  time  administer  the  newsroom 
budget.  We  let  our  managers  manage.  Pro¬ 
ducing  a  product  that  catches  the  eyes  of 
our  readers  in  both  content  and  design  is 
an  important  quality  we’re  looking  for.  We 
offer  a  competitive  salary  and  benefits.  If 
you’re  the  person  we’re  looking  for  and 
would  like  to  become  a  part  of  our  team, 
please  send  your  resume  including  refer¬ 
ences  to  James  E.  Towner,  publisher.  The 
Daily  &  Sunday  Review,  116  Main  Street, 
Towanda,  PA  18848  or  E-mail: 

towner@epix.net 

PAGE  DESIGNERS 

Experienced  journalists  wanted  for  page  de¬ 
sign  positions  on  30,000-circulation  Zone  5 
daily.  Experience  with  Photoshop,  QuarkX¬ 
Press  preferred.  Good  pay,  benefits.  Send 
resume,  work  samples  to: 

Box  2687,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Fir.,  NY,  NY  10003 
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•HELP  WANTED- 


EDITORIAL 


REPORTER  WANTED  for  New  York 
Times-owned  paper  in  the  home  of  the  Univ. 
of  Alabama.  Seeking  an  aggressive 
self-starter  who  finds  and  tells  great  stories 
and  can  handle  in-depth  projects  and  daily 
needs.  Resume/clips  to  Greg  Retsinas,  The 
Tuscaloosa  News,  Box  20587,  Tuscaloosa, 
AL  35402. 


REPORTER  WANTED 

The  Daily  Iberian,  an  award-winning  newspa¬ 
per  in  the  heart  of  Cajun  Country,  is  looking 
for  a  go-getting  reporter.  The  emphasis  is 
on  business  news,  but  there  is  also 
flexibility  and  variety.  We  value  diversity  and 
pay  would  be  based  on  experience.  New 
Iberia  is  a  wonderful  place.  Reply  to  Scott 
Turick,  ME,  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA.  70562,  or  E-mail  to: 
iberianedit@bellsouth.net 

SPORTS  COPY  EDITOR 
Copy  Editor  wanted  for  CBS  SportsLine's 
award  winning  new  media  sports  website. 
We  are  looking  for  talented  individuals  with 
1-  2  years  copy  editing  experience  and  ex¬ 
cellent  news  judgment.  Someone  with  crea¬ 
tivity,  high  energy,  and  a  sports  enthusiast. 
As  our  copy  editor,  you  will  edit  staff  and 
wire  copies,  write  headlines  and  see  pages 
through  to  production.  SportsLine.com  is  lo¬ 
cated  in  Ft.  Lauderdale,  Florida.  EEO  DFWP. 
Contact:  Tammy  Orange,  Employment: 

E-mail:  tammyo@sportsline.com 
Fax:  (954)  202-6448 
2200  W.  Cypress  Creek  Road 
Ft.  Lauderdale,  FL  33309 

STAFF  WRITER 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to  Andy  Van  De  Voorde 

Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


The  Las  Vegas  Sun  is  looking  for  an  ASSIS¬ 
TANT  CITY  EDITOR  who  Is  ready  to  make  an 
impact  in  one  of  the  best  news  towns  in 
America.  We  need  an  editor  who  can  develop 
story  ideas,  coach  reporters  and  work 
as  part  of  a  large  team.  Candidates  should 
have  daily  metro  experience,  strong  editing 
skills  and  a  track  record  of  helping 
reporters  succeed.  To  apply,  send  a  cover 
letter,  resume  and  work  samples  to:  Matt 
Hutman,  Metro  Editor,  the  Las  Vegas  Sun, 
2275  (Corporate  Circle  Drive,  Suite  300, 
Henderson,  NV  89074.  E-mail  inquiries  to: 
matt@lasvegassun.com. 


MAII,ROOM 


ST.  PAUL  PIONEER  PRESS 
ASSISTANT  MANAGER 
PACKAGING  DEPARTMENT 
The  St.  Paul  Pioneer  Press  is  seeking  an  ex¬ 
perienced  individual  to  assist  with  managing 
the  Packaging  Department.  This  individual 
will  be  responsible  for  leading  a  team  who 
insert  local  sections  and  pre-printed  material 
into  the  daily  and  Sunday  newspapers. 
This  includes  selection,  training,  and  sched¬ 
uling  employees;  ensuring  safety  and  diver¬ 
sity  standards;  selecting  vendors;  scheduling 
equipment  maintenance  and  repairs; 
and  monitoring  quality  in  the  mailroom. 
Ideally,  the  successful  candidate  will  have  5 
years  newspaper  packing  and  significant  su¬ 
pervisory  experience.  The  successful  can¬ 
didate  must  be  able  to  exhibit  outstanding 
management  skills,  including  problem  reso¬ 
lution,  team  leadership,  organization,  and 
communication.  Experience  with  mechanical 
insertion  equipment  is  a  plus.  A  BS  degree 
and  bi-lingual  capability  in  Spanish  or 
Hmong  is  preferred. 

To  apply,  please  send  your  resume  to: 
Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Fax  (651)228  5197 
E-mail:  resumes@pioneerpress.com 


PRESSROOM 


, BARTASH 
\  PRINTING 


Phon«  (21S)  724-1700 
Quality.  Sarvict  &  Prica 
Sinca  1952 


ASSISTANT  PRESSROOM 
MANAGER -TRAINER 

Join  Philadelphia’s  largest 
cold  web  printer  and  earn 

80,000  Annually  + 
Performance  Bonus 

Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supervisor  that  can  assist 
the  manager  in  the  daily  operations  of 
a  commercial  printing  shop.  Ideal  candidate 
will  have  experience  with  Goss  and 
Tensor  presses,  on-line  glue  and  trim 
books  and  extensive  4-Color.  The  candidate 
must  have  the  ability  to  tram  press 
crews  on  proper  printing  procedures 
This  IS  a  high-profile  position  that 
requires  strong  verbal  and  written  com¬ 
munication  skills.  Submit  resume  to: 

Bartash  Printing 

Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


PRESSROOM 


LIVE  AND  WORK  IN  EUROPE 
The  European  Stars  and  Stripes,  an  American 
newspaper,  is  recruiting  for  an  Assistant  Print 
Plant  Manager  in  Germany.  We 
produce  32-68  tab  pages  daily  with  over 
32,000  in  circulation  plus  7  weekly  special 
sections.  We  are  looking  for  someone  with 
at  least  5  years  experience  printing 
process  color  to  help  lead  and  tram  both 
our  English  and  German  speaking  crews. 
Preferred  candidate  will  possess  knowledge 
of  the  Web  “Atlas"  press,  and  experience 
supervising  a  US  based  daily  newspaper. 
This  position  carries  a  three  year  commit¬ 
ment  to  live  in  Europe,  an  excellent  benefits 
package,  supplementary  pay  allowances, 
401(k)  plan,  and  paid  relocation.  Base 
salary  commensurate  with  experience  start¬ 
ing  at  $34,000.  Send  resume  to  the 
attention  of  announcement  number 
NAF-SS-99-014.  Position  open  to  US  citizen 
applicants  until  filled. 

NAF  Personnel  Office 
European  Stars  and  Stripes 
Unit  29480  APO,AE  09211 
Or  E-mail  to:  jobs@mail.estripes.osd.mil 

Call:  1  (800)9334219 
ES&S  IS  an  equal  opportunity  employer 

NORTHWEST  TENNESSEE  Commercial 
printer  looking  for  PRESSMEN.  4  HI,  GOSS, 
or  compatible.  Experience  a  must.  Please 
send  resume  to: 

P.O.  Box  430PM.  Union  City,  TN  38281 

PRESSROOM  MANAGER 
The  News  Journal  is  seeking  an 
experienced  highly  motivated,  quality  orien¬ 
ted  leader  for  the  position  of  Pressroom 
Manager.  The  position  responsibilities  include 
press  management,  operations,  main¬ 
tenance,  budgeting  and  scheduling. 

We  are  100,000  AM  daily  circulation  news¬ 
paper  running  three  daily  shifts  on  two  Goss 
Headliner  doublewide  presses  with  two  color 
metro  towers. 

Qualifications  include  Bachelor’s  degree  or 
5  years  prior  experience  managing 
100,000  plus  daily  newspaper,  excellent 
communication  skills,  computer  literate, 
and  experience  in  preparing  projects. 

We  offer  excellent  compensation  package 
including  401(k),  medical,  dental,  and  vision 
plans.  Mail  resume  in  confidence  to: 

News  Journal  Company,  Human  Resources 
950  W.  Basin  Road,  New  Castle,  DE  19720 


PRODUCTION/TECH 


IT/PRODUCTION  DIRECTOR 
IT/Production  Director  for  the  Santa  Fe  New 
Mexican.  Candidate  will  need  to  know  sys¬ 
tems,  pre-press,  press,  mailroom  and  com¬ 
mercial  work.  Family  owned  and  operated, 
circulation  25,128  daily,  27,135  Sunday 
ABC.  Help  plan,  build  new  production 
facility,  take  us  to  full  pagination,  computer 
to  plate  while  still  providing  excellent  color 
and  reproduction  work  on  our  9  unit  Goss 
urbanite.  Live  in  capital  city,  cultural  center, 
skiing  and  good  climate.  Send  resume  to: 
Ty  Ransdell,  General  Manager.  E-mail: 
transdell@sfnewmexican.com 


PRODUCTION  I  _ 

PRODUCTION  MANAGER 
The  New  York  Post  is  seeking  experienced 
Production  Manager  to  oversee  production 
of  new  state  of  the  art  Port  Morris  Print, 
Packaging,  and  Distribution  Facility. 
Qualified  individual  will  have  extensive  expe¬ 
rience  in  all  aspects  of  newspaper  produc¬ 
tion,  with  proven  organizational  and  leader¬ 
ship  skills.  Background  in  statistical 
process  control  preferred.  College  degree 
desired.  Experience  with  CTP,  Newsliner 
Presses  and  State  of  the  Art  inserting  a 
plus.  Position  includes  highly  competitive 
salary  and  comprehensive  benefits 
package.  EOE.  Please  send  resume  to: 

New  York  Post 
ATT :  Production  Director 
900  E.  132  Street,  Bronx,  NY  10454 
No  phone  calls,  please 


•POSITIONS  WANTED- 


CIRCLT^TION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)588-2735 


EDITORIAL 


AWARD-WINNING  EDITORIAL,  news  writer, 
graduate  humanities  degree,  seeks  op-ed 
or  management  spot.  Zones  8  or  9.  Please 
send  responses  to: 

Box  2661,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

FROM  COLOMBIA.  US  Involvement  In 
Drug/Civil  War.  Custom  Coverage/Rates, 
sfjackson  1  O@hotmail.com 

NATIONAL  BEST  SELLING  SELF-HELP  AU¬ 
THOR  seeking  position  with  newspaper  or 
magazine  as  lifestyle  reporter  or  columnist. 
10  years  freelance  exp.  Bachelors  degree, 
master’s  in  12/02.  Dynamic  person,  featured 
often  in  TV/radio.  4th  book  premieres 
9/02.  Will  relocate  for  right  opportunity  in 
CA,  CO.  MD.  NC.  TX,  VA.  William: 

(254)  9533488.  www.williamjuly.com 

THERE  ARE  EDITORS. 

AND  THERE  ARE  EDITORS. 

Frankly,  I’m  one  of  the  best  because  I  try 
harder  and  get  results.  I  can  make  your  paper 
sing,  dance,  report  the  news  reliably.  I 
can  package  it  well,  inspire  your  staff, 
come  up  with  new  products,  work  with  tight 
budgets,  bring  recognition  to  its  writers  and 
editors.  I  work  very  hard.  I’m  good  at  what  I 
do.  I’m  seeking  a  mid-sized  Northeast  daily 
that  needs  a  leader.  Send  replies  to  Box 
2691,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10(X)3. 


PRODUCTION/TECH 

PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  15  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro¬ 
gressive  market  oriented  newspaper  organn 
zation.  Contact  Steve:  (925)  736-8222 
smtomb@msn.com 


"The  new.spaper  can  become  the  rock  of  the  community,  se(Xirating  water-cooler  talk  from  the  truth." 

-Dan  Rather.  CBS  News  anchor,  199H 
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Dick  Moore,  “USA  Today  Live”  managing  editor,  with  David  Freer, 
audio  engineer  (front),  and  Brian  Franco,  technical  director 


{continued from  page  16}  problems 

in  the  National  Guard.  It  followed  that 
with  a  computer-assisted  report  examining 
who  got  out  of  the  World  Trade  Center’s 
mortally  wounded  Twin  Towers.  Earlier 
in  the  crisis,  it  scooped  its  national  rivals  in 
reporting  that  U.S.  special  forces  were  on 
the  ground  in  Asia. 

The  paper  routinely  carries  w  eighty 
enterprise  stories.  Topics  include  the 
effects  of  coastal  development  in  a  range 
stretching  from  Maine  to  Florida,  and  new' 
findings  about  to.xic  and  radioactive 
contamination  from  industrial  w'ork  in 
dozens  of  communities  in  New'  England, 
New' Jersey,  Ohio,  Pennsylvania,  and 
other  states.  In  recent  weeks,  USA  Today 
has  used  its  front  page  to  examine 
increasing  sexual  activity  among 
adolescents,  the  ascendancy  of  Asian 
entrepreneurs  in  the  United  States,  and 
the  safety  of  sport  utility'  vehicles  (SUVs). 

Such  reportage  is  vital  to  Jurgensen, 

53,  a  print  journalist  since  her  days  as  a 
cub  reporter  at  the  old  Charlotte  (N.C.) 
News  and  one  of  USA  Todays  original 
staffers.  But,  like  other  managers  at  USA 
Today,  she  preaches  the  multimedia 
mantra.  "We  don’t  know,  going  forward, 
what  the  dominant  vehicle  will  be”  for 
delivering  news  to  people,  Jurgensen 
says  in  an  interview'.  “We  want  to  be 
where  they  want  us  to  be.” 

Metamedia  is  the  message 

Where  they  want  us  to  be:  Through  its 
TV  arm,  “USA  Today  Live,”  the  paper  is 


making  a  game  effort  to 
be  in  that  exact  spot  — 
wherever  that  spot  might 
be.  Take,  as  e.xamples, 

USA  Todays  recent 
examinations  of  the 
ascent  of  Asian  entre¬ 
preneurs  and  the 
dangers  of  third-row' 

SUV  seats. 

Newspaper  readers 
got  detailed  explanations 
of  each  phenomenon. 

On  seat  hazards,  cover¬ 
age  in  the  weekend  issue 
of  March  1-3  included  42 
paragraphs  in  a  main 
stoty'  that  jumped  from 
above  the  fold  on  page 
lA  (a  page  that,  by  the 
way,  also  featured  an 
advertisement  for  FedEx 
stripped  across  its 
bottom).  The  Feb.  27 
stoty'  about  Asian 
entrepreneurship  ran  to 
a  similar  length,  with 
supporting  graphics. 

TV  view  ers  learned 
about  the  same  topics,  but  they  learned 
from  different  voices  —  not  only  a  different 
voice  by  the  presenter  (in  each  case,  a  TV’ 
reporter  w  ho  works  for  “USA  Today  Live”) 
but  also  from  a  different  subject. 

Where  newspaper  readers  learned  of  an 
Asian  clothing  entrepreneur,  TV  viewers 
saw  a  Vietnamese  jewelrv’-store  owner. 


And  USA  Today  reporter  James  R. 

Healey  began  his  report  on  third-row 
SUV  seats  with  an  invitation  to  readers  to 
imagine  seats  collapsing  under  a  burly 
man’s  weight.  “USA  Today  Live’s”  Mike 
Walter  introduced  the  topic  with  images 
and  comments  from  a  single  mom  who 
uses  her  SUV  to  cart  her  kids  around. 

Same  topic,  different  treatment,  but 
the  presentation  was  concurrent,  since 
Gannett  TV’  stations  received  the  seat  and 
entrepreneur  packages  the  evening  before 
the  pieces  appeared  in  the  newspaper. 
And  the  on-camera  correspondents  made 
sure  to  say  they  are  from  ''USA  Today,” 
cementing  the  tie-in  that  Gannett 
executives  want  viewers  to  make. 

The  idea  is  to  show'case  USA  Todays 
most  distinctive  content,  says  Dick 
Moore,  53,  “USA  Today  Live’s”  managing 
editor.  “We  produce  broadcast  versions 
of  what  we  think  will  be  the  highest- 
profile  enterprise  stories  in  USA  Today,” 
Moore  says. 

Moore,  with  32  years  in  TV,  admits, 
“You  really  w  alk  a  fine  line  betw'een 
producing  legitimate  content  and  being 
out  there  as  a  pimp”  for  stories  that 
originate  at  the  paper. 

A  review  of  packages  produced  by 
“USA  Today  Live”  suggests  the  line  is 
not  so  fine  as  Moore  suggests.  Yes,  topics 
are  in  the  main  chosen  by  the  editorial 
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staff  of  the  newspaper.  But  Moore’s  cadre 
approaches  each  storj’  as  a  TV  crew  would 
approach  an  cissignment  from  its  news 
desk,  producing  its  owti  package  of  video 
and  words.  “We  don’t  script  for  them,  nor 
do  we  ever  suggest  that  they  tell  people  to 
go  out  and  buy  the  paper,”  Moore  says. 

News  directors  at  Gannett ’s  broadcast 
stations  seem  to  appreciate  the  pieces, 
which  come  to  them  free.  “I  believe  it 
helps  us,”  says  Mike  Shipley,  news 
director  at  Gannett  station  KSDK-TV 
in  St.  Louis.  “It’s  a  great  exclusive  extra 
asset  for  our  newscasts.” 

Shipley  says  he  has  no  way  of  quantify¬ 
ing  whether  the  “USA  Today  Live”  spots 
attract  additional  viewers.  USA  Today 
executives  likewise  say  they  don’t  know 
whether  the  TV’^  exposure  drives  sales 
of  the  newspaper,  or  whether  the 
omnipresence  of  the  newspaper  brand 
sends  eyeballs  to  the  USA  Today  Web  site. 
The  site  ranks  among  newspaper  industrv’ 
leaders,  with  6.4  million  unique  visitors 
in  Febniarv',  an  increase  of  49%  over  the 
same  month  a  year  earlier,  according  to 
Nielsen/ /NetRatings. 

Executives  do  know  this:  14%  of 
USAToday.com  visitors  read  the  paper, 
and  21%  of  USA  Todays  readers  visit 
the  Web  site. 

Those  figures  amount  to  fairly  large 
numbers  sloshing  from  medium  to 
medium.  USA  Today,  the  newspaper, 
counted  a  paid  circulation  of  2.2  million 
last  September.  Tw  o-thirds  of  that  comes 
from  single-copy  sales  and  21%  from  bulk 
sales  to  hotels,  airlines,  and  the  like,  with 
just  13%  coming  from  subscriptions. 

Yet,  regardless  of  how  the  numbers 
stack  up,  it’s  a  lot  of  consumer  attention 
falling  daily  upon  a  printed  page  that 
increasingly  is  tied  to  Web  and  TV 
ventures,  which,  in  turn,  are  meant  to 
grab  the  attention  of  those  not  holding 
paper  in  their  hands. 

And  the  brand  played  on 

But,  will  it  all  make  money?  Or, 
more  precisely,  will  it  all  make  even 
more  money? 

For  now,  there  is  no  attempt  by 
Gannett  to  sell  space  on  its  TV  newscasts. 
Its  exchange  with  The  Weather  Channel 
announced  in  January  is  a  quid  pro  quo: 
Landmark  Communications  Inc.’s 
Weather  Channel  gets  its  logo  on  USA 
Todays  famously  multicolored  weather 
page,  and  Moore’s  “USA  Today  Live”  unit 
places  short  video  clips  aimed  at  business 
travelers  on  Weather  Channel  cablecasts. 

Other  arrangements  are  still  one-way: 


Moore’s  unit  sends  video  out  to  Gannett 
stations.  In  return,  USA  Today  gets  — 
well,  nothing,  for  now. 

"We  have  not  sold  anvthing  on 
television,  and  we  haven’t  tried  to,”  says 
Curley,  the  publisher.  “Perhaps  it’s  looked 
at  as  promotional,  but  we  look  at  it  as 
more  core. ...  We’re  veiy  happy  with  it, 
and  we’re  not  in  a  huriy  to  run  out  and  do 
something  with  it  in  the  short  term.” 

Asked  whether  the  telecasts  were 
boosting  newspaper  sales,  Curley  has  a 
forthright  answer. 

“It’s  really  tough  to  know,”  he  says.  “I 
don’t  look  at  it  that  way.  I  see  it  as  really 
warming  the  market  for  USA  Today  ... 


reminding  people  that  USA  Today  has  a 
particular  fype  of  content  they  aren’t 
going  to  get  anvwhere  else.” 

And  so,  in  the  wee  hours  of  weekday 
mornings,  director  Franco  and  anchor 
Ashburn  plug  away,  ripping  time  and 
again  through  a  brief  newscast. 

One  recent  morning,  Ashburn  gets 
right  to  the  point,  with  her  script 
beginning,  “I7&4  Today  has  learned  ... .” 
As  she  speaks,  the  logo  of  each  of  USA 
Todays  main  sections  appears  in  the  top 
left  comer  of  the  viewers’  screens.  News. 
Life.  Money.  Sports.  In  a  little  more  than 
two  minutes,  Ashburn  says  the  words 
''USA  Today"  five  times.  ® 
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Rudolf  Hell  dies  at  100 


Electronics  engineer  and  entrepreneur  was  a  prepress  pioneer 


BY  JIM  ROSENBERG 

Long  before  the  dawn  of  the  digital  age 
—  when  telegraphy  still  made  money,  radio 
was  young,  and  TV  was  little  more  than  an 
idea  —  one  man  perhaps  more  than  any 
other  put  electronics  to  work  for  print.  Fifly^ 
years  later,  he  would  become  the  first  person  outside  the  855S|l|f 
printing  industry^  to  be  awarded  the  Gutenberg  Prize.  " 

Rudolf  Hell,  whose  devices  could  electronically  capture,  transmit, 
and  record  printable  images,  including  color  —  technolog>^  that 

transformed  prepress,  from  low-end  fiom  an  image  into  electrical  impulses  that 

newspaper  letterpress  to  high-end  grauire  could  signal  a  remote  de\'ice  to  record  a  fac- 
printing  —  died  March  11.  simile  of  the  original  image.  Though  work 

Bom  in  Bavaria  a  week  after  Marconi  on  an  automatic  radio  direction  finder  for 
received  the  first  transatlantic  radio  signal  aircraft  was  grist  for  his  doctoral  disserta- 
in  December  1901,  the  inventor’s  studies  at  tion,  text/image  scanning  and  transmission 

the  University  of  Munich  (where  Arthur  were  his  most  productive  areas  —  and  they 

Kom  preceded  him  in  photoelectric  facsim-  forever  changed  graphic-arts  production, 
ile  transmission)  led  to  development  of  an  In  1929,  Hell  patented  his  tcchnologv’ 

image-scanning  tube  that  converted  light  for  conveving  printed  words  by  wire  or 


IwHh^  Hell  (center)  in  Kiel  on  his  100th 
birthday,  with  City  President 
ni  Cathy  Kietzer  and  colleague 

Christian  Siitel.  The  Klischograph 
H  ushered  in  electronic  prepress. 

wireless.  The  system  moved 
copy  swiftly  and  reliably  by 
>  '5||^  reassembling  dots  into  charac- 
ters  using  simple  on/oft’sig- 
nailing,  which  is  less  affected  by 
poor  reception  than  a  modulated  signal.  In 
partnership  with  Siemens,  he  built  and  sold 
more  than  50,000  Hell  Recorders,  which 
became  the  basis  for  his  owti  company. 

During  World  War  II,  the  technology 
was  applied  to  portable  militaiy-  transmis¬ 
sion  and  navigation  devices.  After  the  war, 
he  relocated  from  Berlin  to  Kiel,  started  a 
Recorder-repair  company,  and  continued 
developing  image  scanners  and  recorders. 

By  the  1950s,  he  had  moved  from  record¬ 
ing  on  photosensitive  paper  to  direct 
engraving  of  letterpress  halftones  with  his 
Klischograph,  a  machine  that  obviated 
chemical  etching.  Similar  technology' 
implemented  in  huge  machines  was  soon 
adapted  to  the  different,  more  demanding, 
requirements  of  gravure  printing.  Improve¬ 
ments  led  to  the  first  color  scanners  and 
recorders,  with  scaling  and  color-correction 
capabilities,  and  to  the  first  laser  dram 
scanner,  in  1970.  In  the  1960s,  Hell  was 
among  the  few  firms  experimenting  with 
cathode-ray-tube  typesetting,  and  in  1965 
introduced  the  first  such  system,  relying  on 
digital  type.  Known  in  the  United  States  as 
the  VideoComp,  various  versions  were  sold 
by  RCA  and  Information  International  Inc. 

After  Hell  retired  from  management 
in  1972,  Siemens  acquired  fiill  ownership 
of  his  company  in  1981,  merged  it  with 
Linotype  in  1990,  then  sold  Linotv'pe-Hell 
to  Heidelberger  Drackmaschinen  AG  in 
1999  as  that  press  maker  expanded  into 
electronic  prepress  and  digital  printing. 
Heidelberg  retained  the  Hell  name  for  its 
grav'ure-systems  business.  11 
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SYNDICATES 


United  and  Universal  step  into  field  dominated  by  Reed  Brennan 


BY  DAVE  ASTOR 


TWO  MAJOR  SYNDICATES  ARE  GETTING  INVOLVED  IN 

electronic  pagination  of  comics  for  newspapers. 
Universal  Press  Syndicate  just  started  selling  Page- 
Geni,  which  is  slated  to  launch  in  May.  And  United 
Media  began  this  January'  to  market  pagination 
provided  by  Canada’s  Southam  Editorial  Services  (SES). 

This  means  Reed  Brennan  Media  Associates  (RBMA),  which  is 
marketed  by  King  Features  Syndicate,  has  a  pair  of  new  rivals.  But 
it  may  take  a  few  weeks  or  months  for  things  to  shake  out. 


“It’s  too  early  to  teir  — 

how  many  clients  i 

PageGeni  will  have, 

said  Universal  Director  ■.ir*  :;  - 

of  Communications  •  ' 

Kathie  Kerr.  United  if.^  - 

Vice  President  and  XliQ&ii2L* 

General  Manager  Lisa 
Klem  Wilson  reported 
that  about  35  papers  —  r^— 

including  some  RBMA 
clients  —  are  testing  .  '  j 

SES  pagination,  but  it’s  ij 

.  .1  1  'sS 

not  yet  known  how  .  - 

many  will  sign  on.  (The  i 

1998-founded  SES  has 

21  mostly  Canadian 

pagination  clients  ■-  ~T‘ 

already  on  board.)  C 

RBMA  President  Tim  .^^3^!!!' 

Brennan  said  none  of  ‘  ~  r,  , 

A  page  assembled 

his  360  clients  has  left 
the  firm,  although  one  did  give  notice. 

Brennan  added  that  RBMA  has  always 
had  competitors  —  now  “we  just  have  two 
more.”  He  explained  that  all  the  firm’s 
clients  are  potential  competitors  because 
they’re  capable  of  paginating  their  own 
pages.  “If  we  can’t  do  it  cheaper  and 
better,  they  won’t  use  us,”  Brennan  said. 

Wilson  thinks  more  pagination 
options  will  lead  to  “better  service  at  a 


■fr-'  j "  .A'  'A 


A  page  assembled  by  Reed  Brennan 


more  reasonable  cost 
for  newspapers.  They 
lUsS  will  definitely  gain 
Zi.  ft '  ■'■ft  ft  from  the  competition.” 

'  *  U niversal  stated  that 

'  ^  .  PageGeni  —  developed 

'  ^  w  by  the  syndicate’s  uclick 

^  .  if  I***^-*  ^  online  division  —  will 
be  “more  cost-efficient 
client-friendly  than 
-i:  any  page-deliveiy 
ifeJL  service  in  the  market 
^  ^  ^  '  today.”  Brennan  said 

itjfiS  D I  that  claim  isn’t  specific 

enough  to  rebut,  but 
added  that  RBMA 

^  good  service  and 

has  instituted  onlv  one 
V  ^  ^  .  small  rate  hike  in  its 
wW  WyTa  I  eight-year  history. 

_  .  „  Wilson  said  United 

Reed  Brennan  ,  ,  . 

got  involved  m 

pagination  after  a  number  of  papers  told 
the  syndicate  they’d  consider  another 
service  if  it  was  offered.  She  added:  “We 
looked  into  doing  it  in-house,  but  decided 
to  seek  out  Southam  to  see  if  w'e  could 
represent  them  [in  the  United  States  and 
elsewhere].  We  heard  from  Canadian 
papers  that  the  service  was  excellent.” 

A  syndicate  and  pagination  service 
under  the  same  ownership  can  lead  to  the 


Last  quarter  we  helped  our 
newspaper  clients  make 
$100,000$  in  new  business 
—  and  raise  rates  by  30  ... 
50  ...  even  100  percent! 

And  they  did  it  with  their  own 
reps  selling  bundled  print  and 
online  products. 

You  heard  right! 

Newspaper  reps  actually  selling 
the  Web! 
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Learn  the  methods  we  use 
to  make  money  for  our 
client  newspapers. 


Attend  Mike  Blinder’s 
“Packaging  for  Profn.” 


CURRENT  SCHEDULE: 

March  25th,  Hershey,  PA 
Pennsylvania  Newspaper 
Association’s  America  East 

April  4th,  Lansing,  Ml 
NAA  Solutions  2002 

April  20th,  Phoenix,  AZ 

rizona  Newspaper  Association 

r  2nd,  Toronto 
Inti.  Newspaper  Marketing 
Assoc.  (INMA) 

May  16th,  Kansas  City,  MO 
NAA  Solutions  2002 


i«ww. editorandpublisher.com 


See  mikeblinder.com/profit  . 

for  details  or  to  purchase  video,  j 


Mike  Blinder 

Multimedia  Sales  Specialists 

helping  newspapers 
maximize  revenues 
through  effective  sales 
of  their  multimedia  assets 

Multimedia  Sales  Specialists  is  currently 
making  money  for  Morris  Communications, 
Brunswick  News  Inc.,  Sun  Media  Corp., 
Sandusky  Newspapers.  Inc.,  South  of  Boston 
Media  Group  and  over  75  newspapers  and 
media  companies  across  North  America. 

We  can  help  you  make  money, 

too  ...  727.847-2464 

www.mikeblinder.com 
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800.255.6734 
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©  2002  Universal  Press  Syndicofe 

perception  or  reality  that  the  syndicate’s 
comics  might  be  favored  by  the  service, 
said  Wilson.  For  instance,  if  the  syndicate 
found  out  early  about  a  comic  dropping 
out  of  the  service’s  paginated  pages,  it 
might  have  an  edge  selling  a  replacement. 

But  Brennan  said  the  Hearst  Corp.- 
owned  King  doesn’t  control  the  Hearst- 
owned  RBMA.  “King  is  my  sales  team,”  he 
said.  ‘They  don’t  direct  my  management. 


AAEC  blasts 
Keyes  column 

The  Association  of  American 

Editorial  Cartoonists  (AAEC)  crit¬ 
icized  ex-presidential  candidate 
Alan  Keyes  for  saving  some  cartoons  may 
not  merit  First  Amendment  protection. 

Keyes,  in  a  column  posted  on  MSNBC- 
.com,  WTote:  “[I]t  is  worth  remembering 
that  when  serious  and  sustained  attempts 
to  undermine  public  opinion  on  a  matter 
genuinely  essential  to  national  life  cannot 
be  resisted  by  other  means,  governmental 
action  may  be  necessarj'.” 

The  MSNBC  show  host  was  reacting  to 
Ted  Rail’s  controversial  Universal  Press 
Syndicate  cartoon  decrying  the  alleged 
selfishness  of  some  Sept.  11  widows. 

The  AAEC  said  of  Keyes:  “It  is  puzzling 
that  a  person  who  has  railed  against  the 


et  cetera  . . . 

4  A  ■■■  dge  City"  by  Terry  and  Patty 

LaBan  of  King  Features  Syndicate  is 
■■■1  in  the  midst  of  a  two-week 
Passover  series  that  ^  r  KtJOW  it'£ 
began  March  18  (right).  |  pa 

Religious  references  in  'p  ("dQ 
comics  are  usually  f.  (  ‘•jSj'l  ^ 
Christian. ...  The  March  fv 
25-30  “Six  Chix" 


VOU  Know  IT'A  £,PI^l^J6  WH6JvJ-rU6. 

PPciC>OCr^.  e>LOOf^ 

^  V  THfc 

i  6«T:n.Tfe  f 


comics  by  six  female  3| 

King  cartoonists  >«sffl|aKy 

commemorate  the  ||  f 

National  Women's  ll 

History  Project  (http://  ~  •<r~ir*-r%= 

www.nwhp.org). ...  Tribune  Media  Services 
editorial  cartoonist  Ann  Telnaes  received  a 
Planned  Parenthood  Maggie  Award  for 
commentary  on  reproductive  and  health 
issues. ...  Frances  Moore  Lappe  —  co-founder 
and  editor  in  chief  of  the  late  American  News 
Service  —  and  Anna  Lappe  co-authored 


They  report  to  me.  I  don’t  report  to  them.” 

Universal  said  the  fact  that  the  syndi¬ 
cate,  uclick,  and  PageGeni  are  owned  by 
the  same  company  can  be  advantageous 
to  clients  when  it  comes  to  such  things  as 
customer  service. 

King,  Universal,  and  United  all  will 
cooperate  in  providing  comics  to  rival 
pagination  services,  according  to 
Brennan,  Kerr,  and  Wilson.  1! 


left  and  its  attempts  to  stifle  speech  it 
finds  offensive  would  advocate ...  press 
censorship.”  Signing  the  letter  were 
AAEC  President  Scott  Stantis  of  The 
Birmingham  (Ala.)  News  and  Copley 
News  Service,  and  AAEC  Vice  President 
(and  2001  Pulitzer  Prize  winner)  Ann 
Telnaes  of  Tribune  Media  Services. 

United  appoints  Goldstein, 
Gladstone  to  editor  posts 

United  Media  named  Marianne  (jold- 
stein  e.xecutive  editor.  She  was  formerly 
deputy’  features  editor/news  at  the  New 
Yov]s  Daily  News.  And  United  promoted 
Neil  Gladstone  to  managing  editor. 

Correction 

E&P  on  March  11  misspelled  the  name 
of  the  New  York  Times  Syndication  Sales 
Corp.’s  new  director  of  European  sales.  It 
is  Philippe  Hertzberg. 


Hope’s  Edge:  The  Next  Diet  for  a  Small  Planet 
(Tarcher/Putnam). ...  Sports  Publishing 
released  StockcarToons:  Grins  and  Spins  on 
the  Winston  Cup  Circuit,  the  first  collection  of 
the  NASCAR-themed  cartoon  by  Mike  Smith  of 
K>iiU6  wwfeJvJ-rUfc  1  United  Media.  ...  Give 

jcr^.  Us  A  Big  Hug,  a 

?  “NETroplex”  comic 
'A  y  collection  by  Tim 

f  Bedison  and  Dave 
Lieber  of  the  Fort 
Worth  (Texas) 
Star-Telegram,  was 

11  published. ...  PR 

Newswire  will  supply 

" _ LJ  content  to  users  of 

Palm  handheld  devices.  ...  AccuWeather 
introduced  AccuWeather.com  Mobile  for  users 
of  personal  digital  assistants. ...  Cyberwalker 
Media  Syndicate  launched  the  SMSglossary- 
.com  guide  to  Short  Messaging  Service  lingo 
for  mobile  phone  users. ...  Mark  Bonham 
joined  Clickability's  board  of  directors. 
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Calling 
all  copy 
editors  - 
for  the 
pun  of  it 
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Intellectual  plain 


Headline  writers,  caption  scribblers,  and  copy 
editors  may  be  the  most  polysemous  people  on 
Earth.  So  concludes  Valerie  Collins,  who  has  a 
fascinating  article  about  journalism  and  acts  of 
polysemy  in  the  most  recent  edition  of  The 
Vocabula  Review  (http://www.vocabula.com), 
an  erudite  online  journal  dedicated  to  excellence 
in  the  English  language. 

But  first:  Polysemy? 
“The  phenomenon 
having  or  being  open  to 
several  different  mean- 
ings,”  speaketh  V\/ebster. 
HBIIIIIIIH  Puns  cute 

cousins,  paragrams,  are 
vehicles  for  polysemous 
expression.  “Sidebars,  subtitles,  leads,  and 
picture  captions  provide  ...  opportunities  for 
extended  punning,”  Collins  explains  mainly  in 
the  plain  (she  lives  in  Barcelona,  Spain). 
“Admittedly,”  she  wrote,  “the  dividing  lines 
between  true  wit,  cleverness  ...  and  groan- 
induction  are  fuzzy.”  It’s  so  much  a  matter  of 
individual  taste  that  using  such  tools  is  really  in 
the  I  of  the  beholder.  —  Wayne  Robins 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'Tlicfj  CPc/if(n^()/t  s/)()/iTsijH’nJ  seem  not  to  knoxc 
the  term  eredihilitij  i!;ap."' 

CHUCK  LEWIS,  HEARST’S  WASHINGTON  BUREAU  CHIEF 
ON  LACK  OF  PRESS  ACCESS  TO  WAR  INFORMATION 


DANNI  BARGER, 
ATHENS  (TEXAS) 
DAILY  REVIEW 

OR  MAYBE 

FDR. 

It  was 

a  scene  from 
earlier  election 
nights  as  a  local 
resident  leaned 
on  his  cane  in 
front  of  a 
primary  vote 
tally  board 
posted  outside 
the  Daily  Review 
newspaper  office 
March  13.  This 
gentleman  gave 
the  photographer 
“kind  of  a  nos¬ 
talgic,  Norman 
Rockwell  feel.” 

—  Greg  Mitchell 


Tangled  up  in  Blue 

Meanwhile,  back  in  the  States,  The  San  Diego 
Union-Tribune  suffered  an  embarrassment  of 
glitches  when  a  four-letter  word  materialized  in  a 
column  by  Buddy  Blue,  a  free-lance  writer  for  the 
paper’s  “Night  &  Day”  entertainment  section.  A 
layout  designer,  who  may  now  wish  for  a  career 
as  a  coal  porter,  didn’t  understand  the  “stet” 
applied  to  Blue’s  phrase  “pooh-butt”  and  thought 
it  was  a  misspelling  of  a  tragically  appropriate 
expletive  —  which  was  inserted  as  a  substitute. 
The  alternative  weekly  San  Diego  Reader  said 
25,000  copies  of  “Night  &  Day”  hit  the  street 
before  the  stuff  hit  the  fan,  halting  the  presses. 

“I  give  them  credit  for  even  allowing  a  column 
such  as  mine  to  run  in  the  paper,”  Buddy  Seigal, 

a  aka  Buddy  Blue,  told  £&P. 

Seigal  also  writes  a  boxing 
column  for  the  weekly  La 
Jolla  Ught.  —  W.R. 
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The  Pack  Rat 


Pundits  ‘shocked,  shocked’  by  Friedman’s  pitching  of  peace  plan 


SANCTIMONY  IS  NEVER  A  PRETTY  THING,  ESPECIALLY 

when  it  involves  journalists  talking  about  other  journal¬ 
ists.  The  latest  round  of  self-righteousness  comes  Wash¬ 
ington’s  way  thanks  to  The  New  York  Times  and  its  iiber- 
columnist,  Thomas  L.  Friedman,  In  Februaiy^  Friedman 
floated  a  peace  proposal,  which  Saudi  Arabian  Crown  Prince  Abdul¬ 
lah  bin  Abdulaziz  allegedly  supported,  involving  Israel,  the  Palestini¬ 
ans,  and  Arab  League  countries.  It  became  a  hot  topic  on  news 
shows.  Israelis  and  Arabs  took  swipes  at  Friedman.  But  that  was 
nothing  compared  to  the  shots  taken  at  him  by  fellow  journalists. 


“Has  Friedman  crossed  the  line  from 
pundit  to  polic\’-maker?”  asked  some  press 
packers  in  high  dudgeon.  Please.  Was  there 
ever  a  line  for  columnists? 

Perhaps  you  suspect  I  have  an  attitude 
here.  You’re  right.  I  was  raised  hearing 
about  the  great  Walter  Lippmann  and  the 
policy  role  his  columns  played.  I 
watched  The  Washington  Post's 
George  Will  escape  unscathed 
after  prepping  Ronald  Reagan 
for  a  presidential  debate.  These 
days,  I  see  Robert  Novak  on  the 
Post’s  Op-Ed  pages  acting  as  the 
postal  service  for  House  Speak¬ 
er  J.  Dennis  Hastert  and  Major¬ 
ity  Whip  Tom  DeLay,  sending 
their  messages  on  to  the  White 
House,  to  other  Republicans,  to 
Democrats,  and  to  anyone  else  who  isn’t 
obe>ing  their  rules.  I  love  Novak,  but,  my 
God,  he  should  have  his  owti  U.S.  stamp. 

On  Fridays,  a  desperate  Daniel 
Henninger  of  The  Wall  Street  Journal 
practically  begs  anyone  in  powr  in  Wash¬ 
ington  to  read  him  and  follow  up.  About 
once  a  month.  The  New  York  Times'  Bob 
Herbert  warns  Texas  that  we’ll  think  the 
state  uncivilized  if  it  executes  yet  another 
prisoner.  The  Washington  Times'  Op-Ed 
pages  read  like  "Dear  Abby”  for  the  Hill 


crowd,  with  bills  as  well  as  cabinet  and 
judicial  appointees  being  proposed  weekly. 
The  list  of  ersatz  policj'-makers  is  endless. 

But  now  —  now  —  we’re  worried  that 
Friedman’s  articles  may  be  creating  foreign 
policy  that  would  help  the  United  States 
and  save  lives.  Would  that  we  were  so  lucky. 

Columnists  practically  kill  to 
have  their  advice  heeded,  their 
leads  followed  —  they  love  act¬ 
ing  as  go-betw'eens  who  grease 
the  communications  skids.  But 
you  might  not  know  this  by 
reading  some  mainstream 
papers,  including  The  Boston 
Globe.  Recently,  the  Globe 
sniffed,  “Neither  the  prince  nor 
the  columnist  [Friedman]  has  a 
mandate  to  negotiate  any  peace 
agreement.”  The  National  Journal's  witty 
Howard  Mortman,  who  wxites  the 
“Rxtreme  Mortman”  column  for  “The 
Hotline,”  concluded  that  peace  was  too  im¬ 
portant  to  be  left  to  the  media.  Well,  since 
Middle  Eastern  “leaders”  aren’t  interested, 
why  shouldn’t  we  pundits  take  a  crack  at  it? 

Ironically  (and  isn’t  there  always  one 
ironic  moment?),  the  Friedman  ftiss  came 
along  just  as  the  Pew  Research  Center  for 
Civic  Journalism  began  mailing  out  invita¬ 
tions  to  its  annual  awards  for  civic  journal¬ 


ism.  You  remember  civic  journalism,  don’t 
you?  The  kind  practiced  by  journalists  who 
are  actually  supposed  to  eare  that  some¬ 
body  will  read  what  they’ve  wiitten  and  act 
on  it?  So,  let  me  see  if  I  follow  this:  We  like 
civic  journalism,  unless  it’s  somebody  dse’s. 

I  think  a  little  old-fashioned  journalistic 
jealousy  may  be  at  work  here.  I  won’t 
mention  the  names  of  anyJVhc  York  Times 
columnists  whose  noses  seem  out-of-joint 
about  Friedman.  And  it  would  be  rude  of 
me  to  laugh  about  the  March  10  piece  by 
The  Washington  Post's  ombudsman, 
Michael  Getler.  He  noted  that  a 
Washington  bureau  chief  (with  no  dog  in 
this  fight)  questioned  whether  the  Post  had 
deliberately  reduced  the  Friedman-inspired 
peace  plan  to  two  graphs  on  the  back  page 
—  w  hile  it  was  nm  on  the  front  page  by 
other  papers  —  because  it  was  the  Times’ 
story.  “I  doubt  that,”  Getler  wTote.  How¬ 
ever,  anyone  w  ho  reads  the  Post  knows  its 
news-placement  philosophy:  If  we  didn’t 
have  the  storv’  first,  it  didn’t  happen. 

Friedman  seems  to  have  risen  above  all 
this,  and,  like  a  true  journalist,  has  been 
holding  his  sources,  subjects,  and  himself 
up  to  scnitiny.  He’s  willing  to  question 
publicly  w'hether  he  is  being  used  by  Saudi 
Arabia  (hey,  Tom,  take  a  number  and  get  in 
line).  In  his  March  13  column,  he  jumped 
all  over  the  semantic  waffling  by  Arab  lead¬ 
ers,  including  Sviia’s  president  and  Saudi 
Arabia’s  own  foreign  minister,  regarding 
the  peace  plan.  They  are  talking  only  about 
“full  peace  with  Israel”  instead  of  “full 
normalization  of  relations  with  Israel,” 
which  Abdullah  supports.  And  Friedman 
is  monitoring  other  Saudis’  attempts  to 
water  down  the  plan  and  stall,  stall,  stall. 

Is  Friedman  being  used?  Of  course,  like 
almost  every'  pundit  in  print.  But  it  takes  a 
journalist  of  integrity’  and  consistency’  to  say 
it  to  his  audience  and  his  peers  —  which  is 
what  makes  Friedman’s  w’ork  so  valuable. 
Who  ever  heard  of  a  columnist  questioning 
his  own  role  and  retracing  his  ow’n  steps 
in  print?  It  sets  an  unholy  precedent  —  and 
a  higher  standard  of  ethics  than  most 
columnists  can  afford. 

Friedman  declined  to  comment  for 
this  piece.  But  his  articles  prov’ide  us  all  a 
chance  to  see  who,  if  anyone,  is  serious 
about  peace  in  the  Middle  East.  For  that 
alone,  he  deserves  an  unqualified  pat  on 
the  back.  11 
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LIKE  THIS7 


To  really  UNDERSTAND  the  MEDIA 
landscape  in  the  TOP  50  MARKETS, 
you  need  to: 

A 

Book  a  5()-citti  tour  and  visit  even/  media  outlet  in  person 


Book  a  5()-city  tour  and  visit  every  media  outlet  in  person 

JB  •  Compile  and  compare  media  data  from  27  different  sources 

c 

•  Hire  an  agency  for  $500,000  to  do  the  research  for  you 

D  •  Point  and  click 


Hmauam  amgiicai  i  ■ 

O  ■■  Enm 


-  Aji  tytf  m\\  on  F«d  chief  Greenspan  when  he 
reports  to  Congress  today  on  the  economy 


IjKmm 

iUOKlTUK 


RkLIS 


Htadlnes  Net  loss  of  066  mtiiMn  nearty  doubled  shortfad  a 

Ptognmntig  Insider  v  •vtir 

Hwretli  Pilhr  Brieflne  Wtdntedev  2  2TK 
Market  Proftle  -uHer  la^es  o*er  tJs  Weekly'  NBC  signs 

KUrtet  years  Clear  Channel  has  a  big 

..  loss,  and  more 

Media  Rx 


Hwretli  Pilhr  Brieflne  Wtdntedev  227 The  annuel 
tnrie 'uHer  la^es  over  tjs  Weekly'  NBC  signs  posturmg  d«)ce 

Sfour  more  years  Clear  Channel  has  a  big  that  leads  to  the 

'«r  loss,  and  more  A  network  TV 

^  upfront  aketdy  r 

^Ljar^  W^^^OT^oIhefs”*’*g«*"*  networtTSbave  theyl m 

'or  CPM  tncreasee  m  the  2^ 

percent  range  Buyers  are 

UPL  Tedey’  Marina.  Himan  dubioue,  of  course  When 

-  CBS  Spons  president  now  says  'we  finally  have  the  ufrfroni  ^s  down  wtH 


-  Yankee-less  cable  net  to  air  60  Mats  contests  O  More  than  6  percent 

bumps? 

Phnn  qtwnf  I  Qat W  te  Mn  O  Between  2-5  percent? 

-  McDonald  s  becomes  cable  net  s  first  corporate  Q  2  percent? 


-  Move  may  help  smooth  regulatory  obstacles  u 
merger  wrth  AT&T  Broadband 


O  A  decrease  from  last 

laSL 


Coverage  would  include  alt  210  markets  including  Alaska  and  Hawaii 


-  Virginia  representative  will  send  a  letter  to  M6C  thts  week  asking  the  network 
stop  booze  ads 


by  Marc  Berman 

~  CBS  takes  Monday.  A  preview  of  new  NBC  sitcom  Watching  Eitie. 
2002  Winter  Olympics  ralmg  update.  The  View  on  A&E.  Jane 
Kaczmarek  is  a  no-show  on  Foi's  Malcolm  m  the  Middle 


OPTION  D.  IS  A  LOT  FASTER  - 
AND  CHEAPER. 

In  fact,  its  FREE. 

It  s  the  Top  50  Market  Profiles,  found  only 
at  Mediaweek.coin. 

Market-bv-inarket,  these  eomprehensive 
o\  eniews  eo\  er  all  the  major  players  in  TV’ 
cable,  radio,  print  and  outdoor.  Regional 
demographic  and  lifesty  le  details. 
Ownership  and  affiliation  switches.  Format 
changes.  T\"-news  ratings.  Circ  numbers. 

All  updated  with  the  latest  changes. 
All  in  one  place. 

At  Mediatceek.com. 


~  Sponsored  h\’  ~ 

ifll 

newspaper  national  network 


LY 


>N  IS  GROWING.  PARADE’S 


CONTENT  AND  INNOVATIVE 


Cf  OUR 


MARKETING  PROGRAMS  HELP  US  REACH  AND 

SATISFY  MORE  READERS  EVERY  WEEK.» 


Each  weak,  PARADE  engages  in  A  Conversation  With  America^^  reaching  more  than  75  million  readers  through  our 
unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  conversation  about  newspapers, 
call.  HOWARD  HOFFMAN  at  (212)450*7215  or  e-mail  howard_hoffman@parade.com. 
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